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The Barn Opens at
Gamble Sands, precursor
to major expansion

The newest addition to the Gamble Sands golf, dining, and lodging experience
10 miles east of Brewster, The Barn, hilled as the “newest dining hotspot and
coolest hangout in town” opened March 7 in conjunction with the Sands course.

By MIKE MALTAIS | Ward Media Staff Reporter

he Barn fare boasts cold
I beers on draft, mouth-
watering craft pizzas,
and classic American-style
menu items. It will help in-
troduce the next evolution of
the site development, a second
18-hole course with additional
lodging facilities that will nearly
double the size of the existing
destination resort.

The latest expansion was
announced in GolfWeek
magazine in July 2022, broke
ground in the fall of 2023,
and is scheduled for a summer
2025 completion.

Voted the best new golf
course when it opened in 2014,
Gamble Sands continues to
win accolades from players
and publications dedicated to
the sport.

* Golfweek - No. 1 Wash-
ington State Best Public Golf
Courses.

* Golf - No. 14 Best Public
Golf Courses in North America.

* Golf Digest - No. 38
America’s 100 Greatest Public
Courses.

The Sands and QuickSands

See THE BARN Page 8

MIKE MALTAIS/WARD MEDIA
The Barn, the new restaurant at Gamble Sands, is located adjacent
to the Danny Boy Bar & Grill, opened for business March 7.

A second season is all
about second chances for

Wenatchee Bighorns

Prey’s Fruit Barn to expand
offerings with coffee bar
and fiber arts space
For over 40 years, Prey’s Fruit Barn has done
what it was zoned to do: grow and sell fruit.
Yet, the year-round fruit stand has much more

to offer in terms of goods, with plans to add a
coffee bar and fiber arts space in the late spring.

By TAYLOR CALDWELL | Ward Media Staff Reporter

' o

COURTESY OF WENATCHEE BIGHORNS
Davis describes his team as tough, fun, and high energy.
SEE STORY PAGE 19

realize what all we

have in here, and the
ones that do, know they can
come in here and they know
what to find. But I know there’s
still a lot of people that come
in and will say, ‘Oh my gosh, I
didn’t even know this was here,”
said Karin Jorgensen, Prey’s
Fruit Barn Manager.

Prey’s d’anjou pears grown
just behind the barn are still
for sale, as well as a variety of
apples grown across the valley.

‘ ‘ I feel like people don’t

However, fruit isn’t the only
locally sourced offering in the
stand.

The shop sells honey made
from beehives just across the
river, salmon smoked by a fam-
ily business in Cashmere, ice
cream from Leavenworth, and
landjaegers from Winthrop.
Soon, the shop will also offer
local lamb, beef, and fish.

The shop inventory looks
slightly different than it did a

See PREY'’S FRUIT BARN Page 8

ESTABLISHED IN 1987

FROM THE
PUBLISHER

Cultivating resilience
through second
chances and innovation

Page 2

FINANCE

Your business tax
savings might be doing
more harm than good
Page 3

Year-round tax planning:
Simple strategies to
boost your refund

Page 4

Q&A

Meet Maria Guerra

project designer at

MJ Neal Associates.
Page 5

MARKETING
MATTERS

Partnering for Success
in OTT Advertising
Page 13

REAL ESTATE

Top Properties
Douglas County February
Page 13

Top Properties
Chelan County
February. Page 14

Existing home sales
vaulted 9.5% in February,
largest monthly increase
in a year. Page 16

LABOR REPORT

Wenatchee MSA
job market surges,
outpacing state
Page 18

Washington State faces
higher labor
underutilization than
U.S. in 2023

Page 18

grgloooositiz



P- https://www.ncwbusiness.com

Cultivating resilience
through second
chances and innovation

By Terry Ward | CEO and Publisher

Wenatchee
Buisiness
Journal

A Ward Media LLC. Publication

ncwbusiness.com

Terry Ward

CEO & Publisher
terry@ward.media
509-731-3284

Amy M. Yaley

COO & Co-Owner
amy@ward.media
509-731-3321

Mike Maltais

Reporter
michael@ward.media

Quinn Propst

Reporter
quinn@ward.media

Taylor Caldwell

Reporter
taylor@ward.media

Sherrie Harlow

Advertising Sales Manager
sherrie@ward.media
253-255-5920

RuthEdna Keys

Advertising Sales Executive
ruth@ward.media
509-682-2213

Denise Buchner

Advertising Sales Executive
denise@ward.media
406-599-3869

WBJ OFFICES &
CONTACT INFO

© WardMedia, LL.C
2024

The Wenatchee Business
Journal is published on the
first Monday of each month.

Subscriptions are $25 for

1 year or $48 for 2 years
in Chelan, Douglas and
Okanogan counties; $28 for 1
year outside Chelan/Douglas
or $48 for 1 year out of state.

CIRCULATION

For circulation information or
to sign up for a subscription,
call 509-293-6780

NEWSSTAND
LOCATIONS

Wenatchee
Plaza Super Jet
106 Okanogan Ave.
Safeway, 501 N. Miller St.
East Wenatchee
Safeway, 510 Grant Road
Cashmere
Martin's IGA
Market Place
130 Titchenal Way
Leavenworth
Dan's Food Market
1329 U.S. Highway 2
Chelan
Safeway,
106 W. Manson Rd.

Lake Chelan Mirror
131 S. Apple Blossom Dr.,
#109
Brewster
Quik E Mart #2 (Exxon)
26048 U.S. Highway 97

The Wenatchee Business
Journal is published monthly
29 S. Wenatchee Ave., Suite A

Wenatchee, WA 98801

W
WARD MEDIA

n times of uncertainty,
I the stories of local

businesses and orga-
nizations serve as abeacon
of hope and a masterclass
in resilience.

As the CEO and Pub-
lisher of Ward Media, it is
both humbling and inspir-
ing to witness firsthand
the adaptability and in-
novation within our North
Central Washington
community. This month,
the Wenatchee Business
Journal highlights how
resilience is not just about
surviving; it’s about thriv-
ing through creativity,
community engagement,
and the willingness to
embrace second chances.

The Wenatchee Big-
horns’ journey through
their inaugural struggles
to a season of revival un-
derlines the essence of
resilience.

Faced with leadership
changes and challenges,
the Bighorns’ narrative is
a testament to the power

of persistence and the
spirit of second chanc-
es. With new managing
owner Shawn Cooprider
and Head Coach JP Da-
vis at the helm, the team
has embraced a reboot,
focusing on foundational
growth, community con-
nection, and the relentless
pursuit of improvement.

Their story is a remind-
er that setbacks can pave
the way for significant
comebacks, reinforcing
the importance of adapt-
ability and strategic plan-
ning in business.

Similarly, the expansion
of Gamble Sands and the
evolution of Prey’s Fruit
Barn illustrate resilience
through innovation and
diversification.

The Barn, Gamble
Sands’ latest dining
hotspot, marks the be-
ginning of a major ex-
pansion that promises to
enrich the golf, dining,
and lodging experience in
our region.
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This venture is built
on a vision of creating a
world-class destination
by leveraging the natural
beauty and resources of
North Central Washing-
ton, showcasing resilience
through ambitious growth
and development.

Prey’s Fruit Barn’s ex-
pansion to include a coffee
bar and fiber arts space
highlights another dimen-
sion of resilience: com-
munity engagement and
diversification. By broad-
ening its offerings beyond
fruit sales to create a com-
munal gathering space,
Prey’s is responding to
changing consumer needs
and interests, fostering a
sense of community while
also tapping into new mar-
ket opportunities.

These stories, rich in
lessons of perseverance,
strategic innovation, and
community involvement,
underscore the multifac-
eted nature of resilience.

For businesses to thrive
in uncertain times, it’s
crucial to remain flex-

From the

ible, seize second chances
for renewal, and always
keep the community at the
heart of operations.

As we move forward,
let’s carry these lessons
into our practices.

Whether it’s embracing
a second chance, inno-
vating our approach, or
strengthening community
ties, the path to resilience
is multifaceted. Here’s
to thriving in uncertain
times by cultivating resil-

T A
n. s

ience, together.
To resilience, growth,
and prosperity.

Terry Ward is the
CEO of Ward Media
and the publisher of the
Cashmere Valley Record,
Lake Chelan Mirror,
The Leavenworth Echo,
Quad City Herald, and
the Wenatchee Business
Journal. He can be
reached at
terry@ward.media.

Building Regional Technology
Workforce Capacity: A Leap Forward
with the Good Jobs Challenge Grant

It’s no secret that there is a growing number of incredible,
well-paid technology-related jobs in North Central
Washington. Young people, job seekers, and individuals
who want to develop new skills and land one of these jobs
will soon have access to a number of training and career
support to help them land one of these jobs.

By Dr. Sue Kane, CEO | NCW Tech Alliance

Sponsored by Microsoft

he North Central
Career Connect
Washington Net-

work, led by SkillSource
and the North Central Ed-
ucational Services District
(NCESD), has partnered
with Statewide nonprof-
it, Computing for All to
bring some of the Federal
Good Jobs funding into
the region and kicked off
a regional consortia of
skilling and development
partners to help prepare
172 local individuals for
technology roles in the
next two years.

The Regional Network
has assembled a consor-
tium of partners that will
receive funding over the
next two years to work
collectively to build out
an inclusive workforce

pipeline for the technol-
ogy sector in the region.
NCESD has been at
the forefront of regional
strategies for the develop-
ment of career connected
learning paths for young
people across the region.
Notably, this included the
development of the State’s
first Data Center Prep Pro-
gram, last year in Quincy,
which allows high school
students access to skills
training and credentials
starting in high school.
The pathway completes
with one year of courses at
Big Bend Community Col-
lege and a certificate that
set a student up for hire as
Data Center Technicians
with local employers like
NTT, Sabey, Vantage, and
Microsoft. NCESD is cur-

rently working with the
Wenatchee School District
to expand the program to
students in Wenatchee in
2024.

SkillSource has been
equally instrumental in
the development of the re-
gional workforce strategy
as the regional home for
the North Central Work-
force Development Board.

SkillSource ensures that
there are programs and
access for the often over-
looked segments of the
population.

From rural and dis-
persed communities to
the long-term unemployed
and underemployed, Skill-
Source is casting a wide
net to include those with
sporadic or no labor force
attachment, incumbent

workers within tech busi-
nesses, disconnected
youth, low-income individ-
uals, and those with justice
involvement. SkillSource is
dedicating resources to in-
cumbent worker training,
aiding local businesses in
the tech sector, and those
employing technology-
centric occupations.

The goal is clear: to pro-
vide these groups with the
opportunity to thrive in the
tech sector.

In addition to NCESD
and SkillSource, both Big
Bend Community College
(BBCC) and Wenatchee
Valley College (WVC) will
also be receiving funding
to support students in tech-
nology, IT and Data Center
Programs.

The combined service
area of WVC and BBCC en-
compasses Chelan, Doug-
las, Grant, Okanogan, and
Adams counties.

In addition to industry-
aligned skills training and
credentialing, both colleges
provide students with ca-
reer services and job place-
ment support.

Both comprehensive
community colleges offer
high school diplomas, asso-

ciate degrees, professional
and technical certificates,
and applied baccalaureate
degrees. In the last year,
students at Big Bend and
Wenatchee Valley College
were awarded 278 industry
credentials aligned to the
technology sector.

Other partners includ-
ing NCW Tech Alliance,
the Apple STEM Network
and generator will work
to support the effort with
complimentary contribu-
tions to ensure that the
investment reaches across
the region.

The initiative is not just
about funding; and it’s
more than a series of initia-
tives; it’s a commitment to
the future of the tech indus-
try and the individuals who
will lead it.

It’s about creating a sus-
tainable ecosystem that
supports the entire journey
of atech professional - from
education to employment.

The funding will be used
to adds staffing capacity to
SkillSource, NCESD, Big
Bend Community College,
and Wenatchee Valley Col-
lege to support this project

See GOOD JOBS Page 4
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Beau Ruff

Contributor for Ward Media

Your business tax savings might

be doing more harm than good

mall business own-
ers sometimes have
an enviable oppor-

tunity to save on tax. They
rightfully look for every
loophole to which they are
entitled to save money on
taxes by deducting various
business expenses. But,
some choose to take it a
bit further. They engage
in more aggressive tac-
tics to mitigate their over-
all income tax burden by
shifting personal expenses
over to the business. Some-
times, these tactics are
advanced by the business
owner’s own CPA to inter-
pret tax code deductions
liberally. Most understand
the potential tax repercus-
sions of improper deduc-
tions - the IRS coming for
taxes due. But, in addition
to IRS woes from play-
ing in a “grey” area for
deductions, the business
owner might simultane-
ously be increasing his or
her personal legal liability
to potential creditors.
Starting with an exam-
ple, assume small business
owner Beau (no relation
to the author) wants to

minimize taxes. He might
use his company card to
pay for gas for his personal
vehicle or even completely
write off a personal use
vehicle. He might pay for
the family vacation to Ha-
waii under the auspices of
business travel to “look for
business opportunities” in
the Aloha state. He might
pay his home utilities with
business funds because
he sometimes works out
of the home. He might
buy new computers as a
business expense when
the connection to busi-
ness work is really weak at
best. All of these examples
might be legitimate busi-
ness expenses... or they
might be characterized
as personal expenses. For
the sake of the example,
assume that the expenses
fall on the personal side.
Now, because the busi-
ness has so many deduc-
tions, it has little to no
income (on which to pay
taxes) but also little to no
assets (with which to pay
valid claims) because so
much has been pushed
through to the owner

through dubious deduc-
tions. Assume then that
a creditor sues the small
business for $1M for a
valid claim. The attorney
for the small business de-
fends by asserting: (1) the
small business is an entity
recognized in Washing-
ton, so the owner has no
personal liability, and (2)
the company has no as-
sets with which to pay the
claim. Typically, a creditor
has no recourse against
the owner of a corporation
for corporate debts. It is at
this point that the credi-
tor attempts to disregard
the corporate protections
and go after the owner’s
personal assets.

STOCK PHOTO

Many small businesses
opt to incorporate or be-
come a limited liability
company. Notice all the
“INCs” and “LLCs” pop-
ping up at the end of busi-
ness names. To become a
legally recognized entity
like a corporation or a Lim-
ited Liability Company
(LLC) means something
very important to the busi-
ness owner. It means the
owner obtains legal protec-
tion from personal liability.
Corporations and LL.Cs are
“an ingenious device for
obtaining individual profit
without individual respon-
sibility,” according to the
American writer Ambrose
Bierce. But, in some cir-

cumstances, individuals
can be held responsible for
the corporation’s actions
(and debts).

The legal concept that
would allow a business
owner to lose liability pro-
tection is referred to as
“Piercing the Corporate
Veil,” and it can allow the
court to disregard the
liability protection and
allow creditors to seek
recompense from the per-
sonal coffers of the busi-
ness owner. The concept
was developed over time
and made appliable to both
corporations as well as
LLCs. RCW 2.5.15.061. It
disallows liability protec-
tion where the business
owner misuses the corpo-
rate form of business.

Veil piercing is war-
ranted when the business
owner commingles “his
personal affairs with those
of the corporation such
as to warrant imposition
of personal liability” Nw.
Cascade, Inc. v. Unique
Constr., Inc., No. 71061-
3-1 (Wash. App. Mar 31,
2014) citing McCombs
Const., Inc. v. Barnes, 645

A
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P.2d 1131, 32 Wn.App. 70
(Wash. App. 1982)

Back to the example
above. If the creditor can
prove that the business
owner commingled his
personal affairs with the
business’s corporate af-
fairs (as suggested in the
facts), thus causing harm
to the creditor (i.e., lack
of funds in the company
to pay the creditor), that
creditor might be able to
pierce the corporate veil
of Beau’s company and
seek to collect from Beau’s
personal assets.

The risks are high when
playing fast and loose with
corporate governance
rules. Get your CPA and
attorney on the same page
as you explore grey area
deductions in order to best
protect your business from
the possibility of a creditor
piercing your corporate
veil.

Beau Ruff; a licensed
attorney and certified
financial planner, is the
director of planning at
Cornerstone Wealth Strat-
egies in Kennewick, WA.

Washington State sees job growth slow, unemployment rise in February

Ward Media | Wenatchee Business Journal

ashington’s
economy added
2,600 jobs in

February, but the unem-
ployment rate ticked up to
4.7%, marking the highest
level since 2021 and the
fifth straight month of ris-
ing joblessness.

The latest employment
figures released by the
Employment Security
Department signal a po-
tential shift away from

the extremely tight labor
market that characterized
the post-COVID pandemic
period.

“Over the past several
months, the unemploy-
ment rate has increased
bit by bit,” said Anneliese
Vance-Sherman, the de-
partment’s chief labor
economist. “That 4.7%
unemployment rate signals
apossible shift from an un-
usually tight labor market.”

Job growth remains
positive overall but has
slowed considerably in
recent months as employ-
ment increases in some
sectors, such as education/
health services and trans-
portation, but declines in
others, like professional/
business services.

Digging into the details,
seven major industry sec-
tors expanded payrolls in
February while six con-
tracted.

The biggest gains were
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in education/health ser-
vices (+2,200 jobs) and
transportation/warehous-
ing (+1,600).

The steepest losses were
in professional/business
services (-2,700). Over the
past year through Febru-
ary, Washington gained
an estimated 52,000 jobs,
led by education/health,

government and leisure/
hospitality. But sectors like
information, construction
and retail saw significant
annual job losses.

The slowing state labor
market mirrors the na-
tional trend, as the U.S.
unemployment rate also
edged up to 3.9% in Feb-
ruary from 3.6% a year

earlier.

State labor officials say
the rising unemployment
rate combined with slower
job growth could mark
an inflection point as the
white-hot economy cools
from the hiring frenzy of
the past couple of years
following pandemic shut-
downs.
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Year-round tax planning: Simple

strategies to

o, you filed your
taxes for 2023. Now,
you can sit back, re-

lax, and not even think
about taxes until next year.
Right? Wrong. The truth
is the tax you pay is ulti-
mately a result of decisions
that you make throughout
the entire year. No matter
how good your CPA might
be, they are not going to
be able to retroactively fix
problems that can arise
from a failure to plan. Now,
the goal is not to try to
avoid paying the taxes that
you owe. However there
are many legitimate ways
that you can reduce your
tax liability. If you'd like
to pay less tax, come next
April, the time to start is
now.

What should you do
from now through the end
of the year to be prepared
for next tax season? Here
are a few ideas that could
increase your refund by
the time next April rolls
around.

Contribute
to an IRA

An IRA, or individual
retirement account, is one
of the most well-known
investment accounts when
saving for retirement. In
addition to offering long-
term growth through in-
vesting in the market, de-
ductions are available to

those who contribute to
an IRA.

If you decide to contrib-
ute to an IRA, you'll have
to decide between a tradi-
tional IRA and a Roth IRA.
The question you need to
answer is this: Do I want
the tax deduction now or
later? If you contribute to
a traditional IRA, you can
write off that contribu-
tion as a deduction in the
current year. On the other
hand, a Roth IRA offers
no deduction now but al-
lows your money to grow
and be withdrawn tax-free
when you take it out after
age 59 1. If you believe
your highest earning years
are ahead of you, the Roth
option may be the better
choice because you will pay
a lower tax rate now than
you will later, assuming
your income increases. On
the other hand, if you think
you are earning more now
than you will in retirement,
consider a traditional IRA
to maximize your tax sav-
ings.

So, how much can con-
tributing to an IRA really
save you in taxes? If you
were to make the maxi-
mum $7,000 contribution
(the maximum is $8,000
for investors over age 50)
in 2024 and you are paying
a 24% effective tax rate,
your tax liability would
be reduced by $1,680. Es-

Tyler Kert
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Contributor for Ward Media

boost your refund

sentially, you are putting
$7,000 towards your fu-
ture retirement, and your
net cash out of pocket is
only $5,320. IRAs are
popular for a reason. The
tax savings and investment
growth potential make
them a valuable compo-
nent of a financial plan.

Contribute
to a Health
Savings Account
Health Savings Ac-
counts, or HSAs as they
are commonly known,
were established in 2003.
Many people have heard of
HSAs but don’t know their
full capabilities. HSAs are
often overlooked because
you can only contribute if
you have a high-deductible
health insurance plan. But
for those who qualify, HSAs
are a great wealth-building
tool. Not only that, but
HSAs offer a unique triple
tax advantage.

Good Jobs
Continued from page 2

as essential parts of a com-
prehensive approach that
includes workforce prepa-
ration activities, supportive
services, case management,
and referrals to other com-
munity and agency part-
ners.

NCESD has selected,
Nikki Medved, Instruc-
tional Worksite Learning
Coordinator to lead this
consortia and manage the
project for the region.

Medved’s excited about
the potential impact of
this regional work, “This
work is so inspiring. We are
working together to help
students prepare for future
careers through hands-on
professional work experi-
ences with wrap-around
supports. Our collaboration
empowers students and
young adults to navigate
their path to great technol-
ogy jobs, and I couldn’t be
more excited to be a part of
this project!”

The consortium will work

over the next two years
through employer engage-
ment, candidate outreach
and recruitment, career
navigation, soft skills and
career readiness training,
and wraparound services
aligned with the Work-
force Innovation and Op-
portunity Act (WIOA).
Additionally, technology
degree and certificate pro-
grams through Big Bend
Community College and
Wenatchee Valley College,
career launch endorse-
ments, and CompTIA in-
dustry certifications are
part of the comprehensive
training offerings.

With a target comple-
tion date of September 30,
2025, the Good Jobs Grant
anticipates achieving a total

0f 173 job placements across
Chelan, Douglas, Grant,
and Okanogan Counties.

This goal encompasses
diverse opportunities such
as paid internships, ap-
prenticeships, contracts,
and permanent positions.

This initiative represents
asignificant step forward in
regional technology work-
force development. It’s an
effort that not only address-
es the immediate needs of
the tech industry but also
lays the groundwork for a
resilient and diverse work-
force capable of driving
innovation and growth for
years to come.

It’s a great time to be in
North Central Washington
ifyou're looking to be a part
of this exciting journey!

se¥
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HSAs are tax-deductible
when you make a contribu-
tion, grow tax-deferred,
and can be withdrawn tax-
free if the proceeds are
used for qualified medi-
cal expenses. Initially, this
doesn’t sound like a great
retirement option because
you can only withdraw
tax-free money for medical
expenses. However, some
features can make an HSA
much more attractive.

Many people don't real-
ize that there is no time
limit on taking HSA re-
imbursements. If you save

your medical receipts, you
can “reimburse” yourself
whenever you would like.
If you're willing to save
receipts for years or even
decades, you can give your
HSA time to grow in value.
Then, in retirement, that
roof replacement won’t
force you to take an ex-
tra IRA withdrawal and
bump you into a higher
tax bracket. Instead, grab
those receipts, and you can
withdraw the money tax-
free from your HSA.

The last fact about HSAs
that further enforces their
viability as a wealth-build-
ing tool is the provision
that allows money to be
withdrawn penalty-free
once you reach age 65. This
allows your HSA to essen-
tially turn into a traditional
IRA with a tax-free medical
expense benefit once you
reach age 65.

Finally, the IRA and
HSA are only two of many
ways to reduce the tax you
owe. If you're already con-

tributing the maximum
amount to your IRA, you
might consider looking
into tax-deferred annui-
ties or municipal bond
strategies to reduce your
tax liability. If you would
like to be proactive and
ensure you are ready for
next April, I recommend
meeting with your tax
advisor to optimize your
situation. If your financial
advisor doesn’t have a tax
background, you might
get a second opinion from
one that does. If nothing
else, consider an IRA or an
HSA to put some money
away for retirement and
keep a little more of your
hard-earned money in your
own pocket.

Tyler Kert, a licensed
Sfinancial advisor and
CPA, provides financial
planning and taz
consulting services at
Tamarack Wealth
Management in
Cashmere, WA.
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Meet Maria Guerra, project
designer at MJ Neal Associates

By Quinn Propst | Ward Media Staff Reporter

eet Maria Guer-
ra project de-
signer at the

architectural firm MJ Neal
Associates. Although ar-
chitecture has always been
her true calling, Guerra has
followed a winding path
back to it after serving in
the educational realm for
many years.

Guerra is focused on
finding solutions, overcom-
ing obstacles, continuously
learning and advocating
for youth. She is passionate
about investing in the next
generation through her
volunteer work in the com-
munity. Guerra volunteers
with various organizations
including the Washington
Apple Education Foun-
dation, the Apple STEM
Network, the St. Joseph
Catholic School Advisory
Council and the Eastmont
School District Migrant
Student career exploration
workshops.

Please tell our
readers about MJ

Neal Associates.

MJIN Associates Archi-
tects is a general practice
architectural firm that
specializes in meeting the
needs of our clients.

With over 35 years of
experience, the firm pro-
vides design and devel-
opment solution services
from Schematic Design,
Design Development, Con-
struction Documents and
Permitting, and all the way
through construction.

We have a diverse range
of projects: fire stations,
law and justice, healthcare,
retail, offices, religious fa-
cilities, multi-family and
residential.

How long have you
been in this role?

I have been a Project De-
signer for the last six and a
half years.

Tell our readers
a little bit about
yourself.

I'm a creative thinker,
problem solver, avid learn-

er and advocate for our
youth.

What led you to
this position?

It has been a windy jour-
ney. My mother often ad-
vised me as a child “You
should be a teacher or a
counselor when you grow
up,” meanwhile I wanted
to become an Architect. My
forte was math and art-I
felt drawn to color, design,
geometry and all that de-
fined architecture. In my
8th grade class registration
meeting, the counselor dis-
couraged me from taking
computer aided drafting
courses - “It’s mostly boys
that take these classes.”
Indeed, I was the minority
in the male/female student
ratio. By my senior year,
I enrolled in advanced
drafting and architecture
courses. My confidence and
determination grew paral-
leled to my skill set.

I pursued architecture at
Washington State Univer-
sity and earned my Bach-

Leavenworth Library hires
new branch librarian

By TAYLOR CALDWELL | Ward Media Staff Reporter

CW Libraries hired

Hannah Kwon as
Leavenworth’s newest
Branch Librarian, follow-
ing Amy Massey’s retire-
ment earlier this year.

Kwon hopes to contin-
ue growing the library’s
outreach by expanding
programming and using
her research background
to discover and meet the
community’s needs.

“One of the things that I
would love to do in this li-
brary is to just help people
realize it’s more than just
like a place to get a book...
I really want it to be kind
of like the intellectual,
cultural center of the com-
munity, where you can
come not only to find the
resources you need, but to
get help learning how to
use those things to con-
nect with other people,”
said Kwon.

TAYLOR CALDWELL/WARD MEDIA
Hannah Kwon was hired as the Leavenworth Branch
Librarian in February of this year.

Kwon is a librarian by
training, with master’s
and doctoral degrees in
Library and Information
Science from Rutgers Uni-
versity. She previously
worked as a Reference
Librarian at Newark Pub-

lic Library in New Jersey,
and has been a lecturer at
Rutgers since 2016.
Although a majority of
her background is based
in New Jersey, Kwon has

See KWON Page 16

elor of Science in Archi-
tectural Studies 2007 and
Master of Architecture in
2008.

As a first-generation,
farmworking background,
Mexican female, one of my
greatest accomplishments
is graduating. I flourished
with my odds.

The 2008-2009 eco-
nomic crisis affected many
professions, in particular
the architecture and con-
struction industry. This led
me to seek opportunities
in the education realm.
As the Washington State
University CAMP (Col-
lege Assistance Migrant
Program) Recruiter. In this
capacity, I provided admis-
sion and support services,
financial aid literacy and
career exploration to mi-
grant, seasonal farmwork-
ing background students
seeking to pursue their
educational goals.

I continued my educa-
tional journey and I be-
came the GEAR UP Direc-
tor for the Eastmont School
Districtin 2012. I did grant
writing, budgeting, man-
aging and implementing
programs to support low-
income, first generation
students in post-secondary
education.

Ten years later, I re-
turned to my true calling
- Architecture. I had to re-
vamp my technical skills in
drafting and 3D modeling,
sharpen myvocabulary and
learn how to implement
new building codes - a
world of differences.

I'm not a licensed ar-
chitect yet, but am in the
process of fulfilling the
NCARB requirements to
achieve that milestone in

https://www.ncwbusiness.com m

my professional career.

What are you most
looking forward to
in your role?

Taking a project from the
conceptual stage through
construction.

What does a
normal day look
like as an architect
(Project Designer)?

No day is alike - which
adds excitement. One day
may include several tasks:
designing a commercial
building, writing specifi-
cations, writing proposals,
or visiting a construction
site. The next day may in-
clude meetings, 3D project
modeling or coordinating
between consultants on
building systems.

What is your
favorite part of
your job and why?

My favorite part of my
job is finding design so-
lutions with challenging
parameters - It’s like laying
out 1,000 puzzle pieces
and mapping them all to-
gether to understand the
full picture.

Please tell our
readers about your
volunteer work in
the community.

I am truly passionate
about investing time in
the next generation-their
future | our future. I am
involved in the Washington
Apple Education Founda-
tion scholarship, mentor
and career programs, Apple
STEM Network leadership
team, career connected
learning programs, St. Jo-
seph Catholic School SAC

(School Advisory Council)
and participating in the
Eastmont School District
Migrant Student career
exploration workshops this
summer.

Who or what
inspires you?

My family inspires me.
We hold mutual pride in
what I have accomplished
and my goals yet to be
met. Learning to navigate
through hardships and
obstacles fuels my walk on
this journey toward earn-
ing my licensure.

What do you like to
do with your free
time?

In my spare time, I enjoy
gardening, traveling and
exploring the outdoors,
but above all spending time
with my husband, Alex and
two boys, Axel and Zyan.

Is there anything
else you want our
readers to know?

To the young readers: if
you are interested in Ar-
chitecture, I highly recom-
mend taking a Computer
Aided Drafting CAD or
a 3D modeling program
such as Revit, Sketchup, or
Rhino. Challenge yourself
to College-in the classroom
courses, Running Start or
take Pre-Calculus or Calcu-
lus and Art classes. Also, do
research in colleges ahead
of time and follow up with
your high school counselor
to confirm you are taking
those requirements. Best
wishes in your journey.

Quinn Propst:
509-731-3590 or
quinn@uward.media

IF YOU KNOW ANYONE WHO SHOULD BE FEATURED IN A WENATCHEE

BUSINESS JOURNAL Q&A, EMAIL QUINN@WARD.MEDIA
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Cameron West
receives Realtor
of the Year award

Ward Media | Wenatchee Business Journal

ameron West has been

awarded the Realtor
of the Year award from
the North Central Wash-
ington Association of
Realtors, recognizing his
commitment to profes-

sionalism, dedication, and
client satisfaction in the
real estate industry. This
award marks a significant
achievement in West’s ca-
reer, reflecting his consis-
tent performance and ser-

vice quality. Working with
Mike West Leavenworth
Realty, Cameron West has
proven his expertise and in-
tegrity, gaining clients’ and
peers’ trust and respect. His
knowledge of the real estate
market and personalized
service approach have been
instrumental in his success.

On receiving the award,
Cameron West shared, “I
am deeply honored to re-
ceive the Realtor of the Year
award. It is truly humbling
to be recognized by my col-
leagues and industry profes-
sionals. I am grateful for the
opportunity to serve my cli-
ents and help them achieve
their real estate goals.”

The award highlights
Cameron West’s dedication
to the real estate profession
and efforts to exceed client
expectations. It celebrates
his role in the community
and his impact on the in-
dustry.

COURTESY OF NORTH
CENTRAL WASHINGTON
ASSOCIATION OF REALTORS
Cameron West (right)
stands alongside his fa-
ther and mentor, Mike
West (left), celebrating
Cameron’s recent ac-
colade as Realtor of the
Year, a moment of pride
and testament to their
professional legacy in the
real estate industry.
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Local broker Diane Leigh
honored with real estate
achievement award

Ward Media | Wenatchee Business Journal

iane Leigh, a man-

aging broker at RE/
MAX Advantage, has been
named the 2023 recipient
of the Realtor Achieve-
ment Award by the North
Central Washington As-
sociation of Realtors (NC-
WAR).

This highly coveted
award recognizes Leigh’s
exceptional engagement
with the association, ac-
tive involvement in civic
and community initiatives,
and steadfast dedication to
professionalism and ethi-
cal conduct within the real
estate industry.

In her role at RE/MAX
Advantage, Leigh has dem-
onstrated remarkable lead-
ership skills and an unwav-
ering commitment to her
colleagues and the commu-
nities she serves.

Her contributions to NC-
WAR, passion for communi-
ty service, and upholding the
highest ethical standards in
real estate distinguished her
as a truly deserving candi-

Think you can’t dream big

date for this esteemed honor.
Leigh’s accomplishments
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extend far beyond her excel-
lence as abroker. Her tireless
efforts with organizations
such as Habitat for Human-
ity, the Chelan Valley Hous-
ing Trust, and the non-profit
Chelan to Africa showcase
her dedication to creating
positive change both locally
in the Chelan Valley and on
a global scale. Notably, her
work with Chelan to Africa’s
Touching Tiny Lives initia-
tive has made a significant

impact worldwide.

The Realtor Achievement
Award is a revered acco-
lade reserved for real estate
professionals who exhibit
outstanding service to their
association, active engage-
ment in civic and business
matters, and an unwavering
commitment to continuing
education and the highest
ethical conduct within the
industry.

Leigh’s substantial volun-
teer work, advocacy for af-
fordable housing initiatives,
and efforts to further edu-
cation and professionalism
among her peers embody
these qualities.

Leigh’s colleagues at RE/
MAX Advantage expressed
immense pride in her
achievements and thanked
her for her invaluable contri-
butions to the company and
the real estate community
at large.

They described Leigh as
an inspiration and a role
model for aspiring profes-
sionals in the field.

?

You want a bigger home. We're here to help make
it happen. Because at Washington Trust Bank, we
believe you can do anything you set your mind to.

Visit watrust.com to get started.

ﬁ} WashingtonTrust Bank

Member FDIC

EQUALHOUSING
LENDER
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Stifel Wealth management
team named to Forbes list

Up with

people

Wenatchee
Valley Dispute
Resolution Center
welcomes new
board members

Ward Media | Wenatchee Business Journal

he Wenatchee Val-

ley Dispute Resolu-
tion Center (WVDRC)
has welcomed two new
members to its Board of
Directors - Luis Mar-
tinez-Rocha and Edgar
Romero.

Martinez-Rocha holds
a bachelor’s degree in
biology and a master’s in
entomology from Wash-
ington State University.

He relocated to the
Wenatchee Valley three
years ago to take a posi-
tion in the Financial Aid
Office at Wenatchee Val-
ley College.

Since arriving, Marti-
nez-Rocha has become
involved with the Diver-
sity, Equity, and Inclu-
sion (DEI) Committee
and Environmental Com-
mittee of the Wenatchee
Rotary Club. He aims to
apply his skills to further

WVDRC’s mission.

Romero brings over
four years of experience
in the banking industry.

He currently serves
as a Personal Banker
at WaFD Bank. He is a
member of the Hispanic
Business Council for the
Wenatchee Valley Cham-
ber of Commerce and the
DEI committee of the
Wenatchee Rotary Club.

Having previously
worked for nonprofits,
Romero is a strong ad-
vocate for finding resolu-
tions to conflicts.

The WVDRC s a 501(c)
(8) nonprofit dedicated to
changing relationships
through peaceful conflict
resolution in Chelan and
Douglas counties.

To learn more about its
services, the public can
visit www.wvdrc.org or
call 509-888-0957.

Ward Media | Wenatchee Business Journal

tifel Financial Corp.

announced that the
Taylor/Bryant Invest-
ment Group of its broker-
dealer subsidiary Stifel,
Nicolaus & Company has
been named to Forbes’
2024 Best-in-State Wealth
Management Teams list.

The Wenatchee-based
team consists of financial
advisors Kris Taylor, Rox-
anne Bryant, and Alisa
Franklin.

With over 85 combined
years of experience, the
team specializes in de-
veloping tailored invest-
ment plans that align with
clients’ unique financial
goals.

Forbes’ annual ranking
spotlights around 4,100
top-performing wealth
management teams across
the United States based on

Kris Taylor

research and interviews by
SHOOK Research.

Stifel Financial Corp.,
headquartered in St. Lou-
is, provides securities bro-
kerage, investment bank-
ing, trading, and financial

Alisa Franklin

advisory services through
subsidiaries including
Stifel Nicolaus and Keefe
Bruyette & Woods.

The company also offers
banking, trust, and lend-
ing services.

Roxanne Bryant

Cascade School Dis-
trict announced its
Certificated and Classified
Employees of the Year, part
of the Excellence in Educa-
tion Awards.

Initiated in 1985 by the
North Central Educational
Service District, the pro-
gram honors remarkable
individuals contributing
unselfishly to student
growth in schools.

Shelley Vandel, a 34-
year teaching veteran,
primarily in fourth grade
within the district for 31
years, is this year’s certifi-
cated recipient.

Holding a master’s in
educational administra-
tion and a bachelor’s in el-
ementary education, Van-
del’s teaching philosophy

Ward Media | Wenatchee Business Journal

is influenced by Theodore
Roosevelt: “People don'’t
care how much you know
until they know how much
you care.”

A Leavenworth native,
Vandel emphasizes the
importance of students
feeling loved and believes
in the holistic develop-
ment of a child. She has
an extensive involvement
in local performing arts,
significantly contributing
to students’ confidence
through directing numer-
ous school productions.

Jenni Bunkelman,
awarded the Classified
Employee of the Year, has
served as a PE paraeduca-
tor at Icicle River Middle
School since 2021.

With a bachelor’s in

A,
Shelley Vandel

PE and athletic training,
Bunkelman has notably
enhanced school spirit
through organizing pep
assemblies and field day
activities, along with re-
viving the ASB student
government.

Her initiatives include
the creation of a “glam
room” for dance events
and securing over $2,100

Cascade School District honors
exceptional employees in annual
Excellence in Education Awards

Jenni Bunkelman

in grants for sports equip-
ment, benefiting life skills
special needs students.
Bunkelman’s commu-
nity involvement extends
to coordinating a major
holiday food drive and sup-
porting the PTSA’s events.
Residing in Plain with her
husband, she enjoys vari-
ous outdoor activities and
community engagement.

NORTHWEST SWAG WORKS

APPAREL & PROMOTIONAL PRODUCTS

Keep

your brand
on their minds

all day long.

Call today for all your business swag
509-731-3624

N[oritihiW/elsit{SIw/algl{cloim)

(509)630-4870

This ad was provided by Ward Media through our partnership
with the Wenatchee Valiey Chamber of Commerce.
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Prey’s Fruit Barn is open year round, and sells local

food, art and housewares.

Prey’s Fruit Barn
Continued from page 1

few years ago, pivoting
from Prey’s branded items
to showcasing local busi-
nesses.

Almost every item, from
handmade pasta to pea-
nut butter, comes from
Washington state. Items
sourced elsewhere haven’t
traveled far either, typi-
cally coming from Oregon,
Idaho, and Montana.

The fruit stand also
features a variety of local
artisanry, such as jewelry
and pottery, but other
items, such as refillable
dog spray and laundry
soap, may be more sur-
prising.

While Jorgensen has
spearheaded the shop’s
new inventory, her fo-
cus has been on creating

a community gathering
space.

“I want the whole farm
to feel like a community
space, just some place to
come where you can meet
people and get off'your cell
phone. I mean, you could
bring your laptop if you
have to do some work,”
said Jorgensen.

Jorgensen has plans to
revive the picnic area and
add outside seating out
front this spring, but her
biggest project is remod-
eling the barn’s vacant
interior space.

Jorgensen hopes to re-
open the space as a cof-
fee shop that will have
a full espresso machine
and light bites, with spa-
cious seating for meeting
friends or getting some
work done.

Yet unlike other cof-

TAYLOR CALDWELL / WARD MEDIA
The shop still sells locally grown fruit this time of
year, including Prey’s very own pears.

fee shops, it will also be
a space where fiber arts
hobbyists can buy locally
dyed yarn and other sup-
plies, spin their yarn, and
gather for activities and
workshops.

Since the yarn shop
that previously occupied
the space closed a couple
of years ago, Jorgensen
has continued to stock
yarn in the main shop,
but yearned to bring back
a space for Stitch Circles,
where people of all ages
and abilities can social-
ize with each other while
they knit, crochet, or em-
broider.

“There’s not a lot of plac-

es or opportunities where
you could have a seven
year-old and a 90 year-
old totally hanging out
together,” said Jorgensen.

Jorgensen hopes to re-
start the Stitch Circles
later this spring, when she
opens the coffee and fiber
arts shop.

A date has yet to be set
for the opening. However,
Prey’s Fruit Barn will con-
tinue to sell fruit, yarn,
and other goods every day
from 9 a.m. to 4 p.m. at
11007 Highway 2.

Taylor Caldwell:
509-433-7276 or
taylor@ward.media
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TAYLOR CALDWELL / WARD MEDIA
Manager Karin Jorgensen stocks the new coffee
and fibers arts shop, which is slated to open later
this spring.

Quick Read

Prey’s Fruit Barn, a year-round stand known
for over 40 years for growing and selling
fruit, is expanding its offerings to include a
coffee bar and fiber arts space this spring.
Managed by Karin Jorgensen, the barn goes
beyond its renowned d’anjou pears and a
variety of apples, featuring locally sourced
products like honey, smoked salmon, and
artisanal items from Washington state. Jor-
gensen's vision extends to transforming the
barn into a community gathering spot, com-
plete with a revived picnic area and outdoor
seating. The forthcoming coffee shop will
cater to fiber arts enthusiasts, offering local-
ly dyed yarn, spaces for Stitch Circles, and
aiming to foster intergenerational social-
izing. Prey’s Fruit Barn continues to evolve
while maintaining its traditional sale of fruit
and local goods at 11007 Highway 2.

The Barn
Continued from page 1

Course at Gamble Sands
are located on 115 acres
of fine fescue grasses, de-
signed by renowned golf
course architect David
McLay Kidd.

Players are greeted with
panoramic vistas of the
Cascade Mountains and
Columbia River meander-
ing through the distance
on every hole. No air-
planes overhead or pass-
ing traffic distract from
the quiet solitude broken
only by the occasional bird
songs in the background.

Kidd, owner of DMK
Golf Design in Bend, was
born and raised in Scot-
land and grew up in the
game as the son of a golf
course superintendent.
His father’s passion for
the game rubbed off on
Kidd at an early age; as a
teenager he worked at his
father’s courses helping
with daily maintenance
as well as a few renovation
projects.

His informal education
gave Kidd a head start
for his formal education
at Writtle College on the
outskirts of London where
he studied Horticulture
and Landscape Design.
He then interned with
Southern Golf Construc-
tion, Europe’s largest golf

construction company,
before gaining more re-
al-world experience at
a small design and con-
struction management
firm in England. There he
developed his ideas for golf
course design as well as
the construction process.

Kidd’s breakthrough
came 25 years ago with the
launch of Bandon Dunes,
in Bandon, Oregon, in
1999. Success at Bandon
led to more acclaimed
projects:

*Nanea Golf Club at
Kailua-Kona, Hawaii in
20083.

* TPC of San Francisco
Bay at Stonebrae in 2007.

» Tetherow Golf Course
at Bend, Oregon in 2008.

Said Kidd of the Gamble
Sands project: “This is the
once in a lifetime site every
golf designer dreams of,
rolling sand dunes over-
looking a large body of

water, a developer willing
to build golf just for the
love of the game, It’s just
golf on sand, golf as it was
truly meant to be.”

Kidd also designed the
newest Gamble addition
taking shape on acreage
west of Sands Trail Road
leading to the lodging,
dining, and parking fa-
cilities.

Gebbers Family

Landowners like the
Gebbers Family are a rare
commodity in the golf
course construction world.
Most courses have a lim-
ited amount of acreage,
many with home sites and
supporting infrastructure
to navigate - all affecting
the final design.

None of that was an
issue when the Gebbers
Family partnered with OB
Sports Golf Management
founder and Northwest

COURTESY OF GAMBLE SANDS
The 14-hole Quicksands course sits east of the Danny

Boy Grill.

native, Orrin Vincent, to
conceptualize a no-limits,
world class golf resort - in
the middle of thousands of
acres of Gebbers apple and
cherry orchards, a three-
hour drive from Spokane
and just 75 miles north of
Wenatchee.

The concept of Gamble
Sandsbegan with the Geb-
bers’ vision of a high-end,
Pacific Northwest desti-
nation resort community
highlighted by a variety
of outdoor recreational
activities. The first step
- the debut of the highly
acclaimed 18-hole Sands
course - broke ground
in 2012 and set the foun-
dation for a future that
includes a second 14-hole
course, Quicksands. The
latest as-yet-unnamed
new course builds on the
success of its predecessors.

The development of the
second Gamble Sands golf
course is documented in
a multi-platform series
by The Fire Pit Collec-
tive, a multimedia com-
pany founded by golf
writer Matt Ginella. A
preview of the series can
be viewed on YouTube at
youtube/2f6fkhOEwdc.

Follow Gamble Sands
online at gamblesands.
com.

Mike Maltais:
360-333-8483 or
michael@ward.media

COURTESY OF GAMBLE SANDS
The view looking west from the lodging is panoramic.

Quick Read

The Barn, a new addition to the Gamble
Sands golf, dining, and lodging complex
near Brewster, has officially opened, offer-
ing a fresh dining and social venue with
craft pizzas, cold draft beers, and classic
American fare. This launch is part of a
broader development plan that includes a
new 18-hole golf course and expanded lodg-
ing facilities, aiming to nearly double the
resort’s size by summer 2025. Since its 2014
opening, Gamble Sands has earned high
praise, including being named the best new
golf course by several publications. The re-
sort’s design by David McLay Kidd empha-
sizes natural beauty and the game’'s pure
essence, set amidst panoramic views of the
Cascade Mountains and Columbia River.
This expansion builds upon the vision of
landowners, the Gebbers Family, and their
collaboration with OB Sports Golf Manage-
ment to create a world-class golf destination
within their extensive orchards.
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The 2024 Home Tour & Remodelmg
Expo is coming this September!

Get ready to be inspired finest in-home design, re- is celebrating 30 years of for updates and exclusive Home Tour & Remodeling Danielle directly either

by the fusion of innovation
and luxury at the much-an-
ticipated 2024 Home Tour &
Remodeling Expo, proudly
presented by Banner Bank
and Building NCW.

This exceptional event
promises to showcase the

modeling, and construction.

Whether you're seeking
ideas for your dream home
or contemplating a renova-
tion project, the Home Tour
offers a wealth of inspira-
tion and insights.

This year Building NCW

the Home Tour & Remod-
eling Expo, we promise to
be bigger, bolder, and more
exciting than ever before!
For more informa-
tion on tickets please visit
www.buildingncw.org  or
follow us on social media

behind-the-scenes content!
Let’s celebrate 30 years of
excellence together during

Expo as a featured Builder,
we would love to hear from
you!

via email at danielle@
buildingncw.org or call
Building NCW offices at

the 2024 Home Tour & Re-
modeling Expo coming this
September!

If you're interested in
joining the 30th Annual

Please

reach out to

509-293-5840

Join Our Government
Affairs Committee

Are you passionate about shaping poli-
cies and advocating for change? Do you
want to make an impact on local gover-
nance? Build a better community?

We are seeking dedicated individuals to
join our Government Affairs Committee!

As a Committee member, you will have
the opportunity to:

» Influence policy decisions that di-
rectly impact our community and industry.

* Monitor legislative developments and
propose strategic initiatives.

+ Addressing regulatory challenges af-
fecting the industry

No matter your background, your input

matters. Together, let’s build a brighter
future for our community! Interested?
Contact us at danielle@buildingncw.org
or 509-293-5840

Supercharge your visibility
and growth and maximize
your marketing budget
with special offers
designed just for
BNCW members!

WARD MEDIA

your local partner for all your
marketing needs, including
print, digital marketing, and
promotional products.

BNCW MEMBER MESSENGER CONTENT PROVIDED BY BUILDING NORTH CENTRAL WASHINGTON



Welcome Back:
From Shambles to Chic!

It’s good to have you back! We left off
with my bathroom in shambles. No floor, no
toilet, no paint, no door, and no idea where
to go. We were just two people staring at a
floor, or lack thereof, wondering where our
little project of “painting a wall” ended up
with our only bathroom being stripped of its
main components.

Morgan Dobbins

Missing the main components
of a bathroom.

We needed a plan.

Google here we come! We did some re-
search and tested parts of our floor to see if
the damage was recent. It wasn’t soft, which
was a good sign! The floor was treated to
kill any possible residual mold or mildew
molecules left. T also grabbed Kilz Mold
and Mildew and took an extra step to cover
all the spots that were stained with water
damage. Letting that dry, we once again
headed to Lowe’s.

We decided on the flooring we wanted
and took it home to immediately start
laying it down. Getting halfway through,
we decided to bring our lawn ornament,
also known as our toilet, inside and back
to its rightful place. My teammate in all
of this finished the floor and decided
that with a floor and a working toilet,
we needed to prioritize installing a door
next. Skipping Lowe’s this time and going
directly downstairs where everyone keeps
their spare door and their box of new door
handles, we gathered what we needed and
began the long trek upstairs. We measured
the door opening, cut the bottom of the
door frame to fit, and slid the door in.
After securing it, my husband added the
door handle, and our bathroom was back

Morgan Dobbins

Bathroom Transformation.

to where we thought the original project
would be.

We took a moment to chat about other
possibilities of what we could do in our bath-
room, might as well talk about it before we
put our bathroom the rest of the way back
together. One option was adding a frosted
window, but we didn’t want to go the route
of a building permit, nor did we want to drag
out our project any longer. I called Travis
Turner at Community Glass and asked about
other possibilities for light,and he said for
my situation a solar tube would be the
best option. Low chance of leaking and
cost-effective considering other options. It
is installed like a roof vent and brings both
sun and moonlight in. No permit would be
needed since the home structure wouldn’t be
changing. Mr. Turner gave me the rundown
and Community Glass has everything we
would need. My husband is delighted to
know it has been added to the honey-do list
in the future. Solar tubes are a great way
to bring light into a room that doesn’t have

— 1 =
Google |
oogle Images

Solar Tube option.
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Morgan Dobbins ,;

BNCW Membership Manager

natural light. If you're like me and enjoy
hoarding indoor plants around the home, it
would be a great option to add to a bathroom
with no natural light.

Back to business: Hubster double-checked
the measurements for the wall to add the
boards and we happened upon a website,
through a text from my mom, that helps
with the spacing for an accent wall. Once
we triple-checked the numbers to make sure
we were happy with them for our wall, we
marked them on the wall with painter’s tape.
FINALLY, we were ready to paint! This
whole project started because we wanted to
change this wall.

Low and behold we started throwing paint
on a wall. Once the first coat dried, we
secured the boards on the wall and touched
up the paint. After the help of a couple diet
cokes, the second coat of paint was done and
dried. Next, we hung up our new mirror,
towel hooks, and hand towel holder. Our
room was really starting to come together!

Morgan Dobbins
Finally the paint.

During February’s Building NCW Home
Show, we talked to Mitch Trochmann with
Moonlight Stone Works. After talking to
him about our project, we decided to finish
the look of the bathroom by replacing the
vanity top. We stopped by their store front
a few weeks later and picked out a stone
remnant we liked and a sink as well. They
keep remnant options in stock for smaller
projects like vanities, shower accessories,
hearths, etc. Moonlight Stone Works then
made an appointment to visit our home to
get the exact measurements from the bath-
room and started on the slab.

While Mitch and his team did their

portion, me and mine once again rolled up
our sleeves and got to work on yet another
detour to the finish line. Our job was to sand
our vanity down and prepare it to be painted
the same green as the wall. We only had
three “big” things left on our to-do list:

- anew light fixture

- anew countertop

- asecond coat on the bathroom vanity

There are some things in a project some
DIY people, like myself, don’t quite consider
when starting a project. There’s the goal of
what is wanted and then what we can do
with the existing infrastructure. This project
has been a roller coaster of live, learn, and
Lowes trips. Doing a DIY project is fun,
and frustrating, and for us was financially

Morgan Dobbins

Nearly done! Check Building NCW
Socials for updates!

required but for those who can swing it,
hiring a contractor might be a better idea.
Someone who can knock it out faster than
two people who would be adding this on top
of their workday and when they don’t know
where to go, result to Google. A contractor
who is licensed and bonded is someone who
can finish a job quicker and with their years
of experience and honed talent have it done
well. This could be the difference between
three weeks of work and three months.

Keep an eye out on the Building NCW
Facebook page and Instagram for the
final picture of the countertop and bath-
room. Thank you for tagging along in real-
time with our trials and tribulations as well
as our small victories and successes and
check out the directory on buildingncw.org
for licensed and bonded businesses for your
homeownership needs.

The Floor Factory is...

FlooringAmerica.

=" where friends send friends™

13 S Weantchee Ave (509)662-1421 www.thefloorfactory.com

NEW SHOWROOM

A

o

H'll

509-662-3699

PArchitecture ~ Engineering ~ Land Surveying

www.completedesign.cc
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Building NCW is
SEARCHING
FOR

Building NCW is

SEARCHING
FORCHEFS

“ar the 2024 ing this F‘«.epteml’:er]

BUILDERS

For the 2024 Home Tour coming_this .’"us-p’rernber!

lame Tour

Are you a skilled home builder eager to showcase your

craftsmanship and expertise to a captivated audience?
We’re inviting you to be part of the 30" annual Home Tour and
Remodeling Event!

Are you a talented local chef looking to showcase your
culinary skills and delight taste buds? We’re seeking

passionate chefs to participate in the 10th annual Chefs on Tour Event!
The Chefs on Tour Event celebrates the diverse culinary talents of our
local community. This year marks our 10th anniversary, promising an
unforgettable experience for attendees and participants alike. Join us
in highlighting the flavors and creativity that make our region unique!

RRP Lead Class
OCTOBER 7' AT BNCW OFFICES

This class is a full day training taught by N..C.A
Training. The course covers new regulations by the

call BNc v EPA for renovating, repairing or painting a home built
ffices to Slg“ before 1978. Businesses tha.\t are involved with !—|ome
() Improvement and Renovations, Remodelers, Painters,
up today Plumbers, Electricians, Maintenance Personnel,

Property Mangers.

Space is limited Pre-Registration is required

e Danielle@BuildingNCW.org
e Morgan@BuildingNCW.org

DANIELLE MARTIN

Building NCW is MORGAN DOBBINS
SEARCHING
FOR

VOLUNTEERS

For the 2024 Home Tour coming this "*p-fﬂmnrz‘r!

o 509-293-5840

Need 2 Mleethng Room?

As a valued BNCW member company, you're
welcome to utilize the BNCW conference
room if you require a place to meet with
clients or prospective clients, or simply need b{ﬂr
access to a meeting room. The room will
seat up to 16 people comfortably, has wireless
internet access and other amenities.

If you’re interested in volunteering for the Home Tour

2024, please reach out to Building NCW Offices. We
welcome volunteers of all backgrounds and experiences! Don’t miss this
opportunity to contribute to an exciting event and make a difference in
our community. Sign up today and be a part of something special!

| 4
Please contact Morgan Dobbins at

509-293-5840 to make the necessary
arrangements.

Compensation includes
competitive wages, company
vehicle, health insurance
amnd HSA contributions.
Please call Tim at S509-670-1420

info@mecdonaldbuilding.com

Contractor Registration
#MCDONMBLOIGRN

Gold Construction Inc.

509-663-4946 www.goldconstruction.org
GOLDCI*077NO

PV, LUXURY Call now for new JA!" .
n=id CUSTOM HOME construction and !*:,' Ii'“ R
onal(l construcTion ‘remodeling = W=
BUILDING  secomane Serving the . ASBESTOS CENTRAL
BENERAL CONTRACTORS mecdonaldbuilding.com Wenatchee - = — - LLC
. Mow Hiring Valley for | 21 'LD 1, _I‘) Alocally owned asbestos, mold, and lead testing and removal company
1535}3 Lakeview Street CUSTOM HOME CONSTRUCTION \ 44 years SERVING WASHINGTON SINCE 2008
Entiat » 509-670-1420 CREW FOREMAN Randy Gold Construction

Residential & Commercial Projects
Licensed, Bonded, & Insured — ASBESCL804PL

Justin Wood, Owner

509-888-5542 « Justin@a-central.com « www.acentralwa.com

BNCW MEMBER MESSENGER CONTENT PROVIDED BY BUILDING NORTH CENTRAL WASHINGTON




As wintertime is ending,
we recognize that spring is
here. With the warmth of
the sunshine, construction
sites are coming alive with
renewed vigor.

However, the sweet smell
of flowers brings its own
set of safety challenges for
construction crews. From
unpredictable weather pat-
terns to potential hazards,
it’s crucial to prioritize
safety measures on sites
during this season.

Here are a few categories
of safety to be aware of this
spring,

Weather
Awareness

Spring in the valley is a
wonderful time but it can
be erratic with weather.

https://www.ncwbusiness.com

With sudden showers,
gusty winds, and fluctuat-
ing temperatures.

Workers should Dbe
equipped with appropri-
ate gear and equipment for
different temperatures and
sudden rains.

Ground
Conditions

The warmer weather
conditions coupled with
sudden showers mean the
ground can be left unstable
due to saturated grounds.

Muddy worksites can
mean risks such as slips,
trips, and falls can happen
more frequently.

Good safety measures
would include installing
temporary walkways with
traction mats or ensuring

proper drainage systems to
prevent pooling water.
Another tip would be to
provide adequate signage
to let employees know of a
hazard on the worksite.

Equipment
Maintenance
After the long winter
months, construction
equipment may require a
thorough inspection and
maintenance to ensure safe
and efficient operations.
Check machinery that
has been sitting for any
signs of damage or wear
that could be caused by
cold weather conditions.
Lubricate moving parts,
replace worn-out compo-
nents, and test features
such as brakes and emer-

WENATCHEE BUSINESS JOURNAL | APRIL 2024

gency shut-off switches.

A great option to include
in your safety plan that
talks about proper equip-
ment usage and empha-
sizes the importance of
regular
checks.

As construction sites
ramp up with beautiful
weather, should
remain paramount on
every worksite.

By addressing weather-

maintenance

safety

related risks, maintaining
awareness of ground con-
ditions, and maintaining
equipment on job sites.
These safety measures
not only protect the well-
being of workers but also
help with a
business and completion of

projects!

successful
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Upco

mMIiNg

APRIL9TH - COFFEE & COMMERCE

LEGISLATIVE WRAP UP

APRIL15TH - CPR TRAINING
APRILT7TH - BOARD MEETING

MAY 15TH - BOARD MEETING
MAY 20TH - CPR TRAINING

MAY 21ST - NETWORKING NIGHT

HOSTED BY PEOPLE'S BANK
MAY 27TH - MEMORIAL DAY

JUN. 21ST - ANNUAL SUMMER GOLF

TOURNAMENT

JUN. 26TH - BOARD MEETING

SEPT.19TH - 10TH ANNUAL CHEFS ON TOUR

SEPT. 20TH

SEPT. 21ST - HOME TOUR - 30TH ANNUAL

SEPT.22ND

OCT. 7TH - RRP LEAD CLASS

=] VISIT OUR NEW UPDATED

WEBSITE FOR MORE
INFORMATION!

Road Apple Roulette
is a raffle where
people wager during
the Annual Apple
Blossom Parade.
Horses will leave
their “Road Apples”
in five marked zones.
You can chose which
zones and win!

5 Road Apple Roulette

Apple Blossom Parade
May 5th

Sunrise Rotary’s goals
are to promote peace,
fight disease, provide
clean water, sanitation
and hygiene. Saving and
supporting mothers and
children, supporting
education, growing local
economies, and
protecting the
environment!

@ MITHSH\J
NSURANC
SERVIC ‘~.

Kathy Z.
Smithson

720 Valley Mall Pkwy,

~ Habla Espaiiol ~

East Wenatchee

¢ Information You Can Rely On! ¢

Let Kathy assist you with answers to your questions about:
Group Employee Health & Benefit Plans,
Individual Health Plans, WA Health Plan Exchange Plans,
Group and Individual Life, Dental, Vision,

Long Term Care, Disability and ALL Medicare Planning

Call Kathy Today - 509-884-5195. www.SmithsonInsuranceServices.com

building industry for
the preservation and
growth of the local
economy, small business

and quality of life.

HOETH CEWTHRA.L
HOME BUILDERE

Building North Central Washington is a nonprofit
tradeassociationdedicated topromoting and
protecting the North Central Washington

ABE

LOCATED AT:

2201 N. Wenatchee Ave.
Wenatchee, WA 98801
PHONE: (509) 293-5840

Email us for more
information:
Info@BuildingNCW.org
Visit us online at:
www.BuildingNCW.org

BNCW MEMBER MESSENGER CONTENT PROVIDED BY BUILDING NORTH CENTRAL WASHINGTON
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. . .
Residential Commercial
BECNEEOES0SE B T
$1,029,000 | 2908 N BRECKENRIDGEDR | 0.31 | 2021 | 2468 | 2468 STATE OF WASHINGTON | BLUE HERON ORCHARD LLC $308,000 49~ TRANSFORTATION -
$784,950 | 613 S PERRY AVE 023 | 2023 | 2684 4 | 2 | 720 | STATE OF WASHINGTON | BLUE HERON ORCHARD LLC $300,500 |19~ TRANSFORTATION -
$690,000 154 S MEADOWBROOKLN | 023 | 2007 | 2001 | 1504 = 4 | 85 | 435 | STATEOFWASHINGTON | MORALEZ VEGR, SALVADORE — 1 g177000 |45 - TRENSTORTATION - g
$650,000 | 1434 COPPER LOOP 019 | 2013 | 2109 4 | 25 575 | ORONDOGRANGE #1015 | ORONDOSCHOOLDISTRICT#13 | $25000 | /5 RECRERTIONA- 1 o5
$625,000 | 100 19TH ST NE 015 = 2003 | 1740 | 1621 | 3 | 2.5 | 576
$600,000 | 2421 3RD ST NE 106 | 1971 1524 | 1416 | 4 | 15 | 576 Farm
$590,000 401 19TH ST NE #3 0 | 1es | 501 | wu7s | 2 | 25 | a4 “““
$565,000 | 2259 BRINLEY CT 0.24 | 2023 | 1674 3 | 2 | 52 DOUBLE D VINEYARDS LG ROSENERGER, AARON & $225,000 16.93
$560,000 ' 500 ROCK ISLAND RD 0.38 1938 | 1200 | 600 | 4 | 2 ERNSBERGER, THONAS W & ST DTEL § - 1728
$537,500 | 201 E ENTIAT DR 0.14 | 1994 1108 3 |15 STOCKING, CATHERINE A VON GOEDERT, PAUL C. $38,220 40
$519,000 | 2212 S MYSTICAL LOOP 018 | 2020 1873 3 2 | 620 INTERNATIONAL CHURCH OF DOUGLAS COUNTY TLS $34,578 GRANT RD 18.03
$480,000 | 1297 CANYON CT 0.24 | 2006 1316 3 2| 506 INTERNATIONAL CHURCH OF DOUGLAS COUNTY TLS $15,448 GRANT RD 18.03
$410,000 | 1352 EASTMONT AVE #18 0 | 1991 2160 3 | 2 | 624 TROUTMAN LAND LLC DOUGLAS COUNTY $500 116
$389,000 | 28 FRENCH AVE 012 | 1947 | 1224 | 200 | 3 | 2 INTERNATIONAL CHURCH OF DOUGLAS COUNTY TLS $454 GRANTRD | 18.03

Marketing Matters

Partnering for Success in OTT Advertising

s abusiness owner
in North Central
Washington and

a regular reader of my
column, you understand
the importance of reach-
ing your target audience
through effective mar-
keting channels. Last
month, we discussed digi-
tal marketing strategies
to raise brand visibility
and engagement. In this
article, we will discuss
OTT (Over-the-Top) ad-
vertising, also known as
Programmatic Streaming
TV ads.

OTT delivers high-qual-
ity video ads that play
before, during, or after
premium, TV-quality on-
demand shows or live
content.Think of TV ads
but for digital, streamed
TV.Video is a powerful
tactic that brings aware-
ness and credibility to a
brand and connects with
consumers who are in-
creasingly cutting the cord
and embracing streaming
services.

OTT allows you to le-
verage user behavior and
preferences to deliver
personalized video con-
tent and advertisements
directly to viewers (aka
your customers)through
the internet, bypassing
traditional distribution
methods. Streaming TV
ads can serve to the viewer
across all devices: Smart
TVs, plug-in pucks, sticks,
gaming consoles, laptops,
tablets, and mobile de-
vices.

Navigating the com-
plexities of OTT adver-

STOCK PHOTO

tising can be daunting,
especially for businesses
with limited resources.
OTT content is generally
between 15-30 seconds
in length and can be ef-
fectively accomplished by
using still images and /
or video content. This is
where partnering with the
right media agency can
make all the difference.
OTT advertising is one
of the strongest top-of-
the-funnel tactics out
there based on the sheer
volume of views you can
achieve. Streaming TV
ads allow the advertiser
to target audiences in a
variety of ways, from lo-
cation to demographics,
behavior, and targeting
users who have previous-
ly visited your website.
This targeted approach is
cost-effective because your
message is delivered to
the viewers who are most
interested in your brand.
Your media partner
should work with you to
determine an effective
budget that aligns with
your goals and resources,
ensuring that your cam-

paigns are both impactful
and cost-effective. They
should provide insights
into the most effective
ad formats, creative best

practices, and messaging
that resonates with your
target audience.
Executing a successful
campaign requires ex-
pertise and experience.
A good media partner
can guide you through
the entire process, from
strategy development to
campaign optimization,
ensuring your marketing
dollars are well-spent and
your business goals are
achieved. They will handle
tasks such as platform se-
lection, ad placement, and
campaign optimization
based on criteria you've
decided in your strategy

AMY YALEY

COO of Ward Media

development.

While OTT advertising
can be a powerful tac-
tic on its own, it’s often
more effective when com-
bined with other digital
marketing channels, such
as social media, search
engine marketing, and
email campaigns. A skilled
media partner can help
you develop an integrated
marketing strategy that
leverages the strengths of
each channel, creating a
cohesive and well-rounded
approach.

In the constantly chang-
ing digital landscape, part-
nering with the right me-

dia agency can be the key
to unlocking the full po-
tential of OTT advertising
for your small business.
By leveraging their exper-
tise, strategic guidance,
and industry connections,
you can effectively reach
your target audience, drive
meaningful results, and
stay ahead of the compe-
tition.

Amy Yaley is the COO
of Ward Media and the
co-owner of Apple Capital
Marketing & Northwest
Swag Works. She can be
reached at
amy@ward.media.

Pioneer Title Company promotes Courtney
Mitchell to Vice President of Operations

Ward Media | Wenatchee Business Journal

ioneer Title Compa-
ny has announced
the promotion of

Courtney Mitchell to the
role of Vice President of
Operations.

In this new position,
Mitchell will oversee ma-
jor decisions and opera-
tions across the company
while continuing to serve
as an escrow officer and
manage her closing team.

According to Brian Fair,
Owner of Pioneer Title
Company, Mitchell's man-

agement and leadership
capabilities were imme-
diately apparent, making
her promotion a straight-
forward choice.
“Courtney’s manage-
ment and leadership skills
emerged immediately,
which made this a slam
dunk decision,” Fair stated.
While her primary re-
sponsibilities will remain
in escrow and closing op-
erations, Mitchell is ex-
pected to play a key role
in guiding the company’s

Subscribe to

Courtney Mitchell

direction and maintain-
ing its position in the real
estate services industry for
years to come.

WB J

Wenatchee Business Jowrnal

The promotion recog-
nizes Mitchell’s hard work,
dedication to Pioneer Ti-
tle’s staff and clients, and
overall contributions to the
company’s success.

Fair praised Mitchell’s
skillset, adding, “Courtney
will be a key player in the
real estate services indus-
try for decades to come.”

Pioneer Title expressed
its sincere appreciation
for Mitchell’s talents and
highlighted the promo-
tion as a well-deserved
achievement reflecting her
exceptional performance.

Unlock the latest in: Education = Health = Real Estate = Marketing

Stay ahead of the curve with news that truly matters to your business.
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Real Estate Top Properties Chelan County February 2024
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JBS GROUP LLC PAC NOR LODGING LLC ETAL $6,600,000 | 1017 NWENATCHEE AVE | WENATCHEE | 54582 | 1956

LAKE CHELAN RT LLC HARLE ELOISE TRUSTEE $3250,000 2120 W TERRACE AVE CHELAN 1232 | 1904 1| 966 N
THREE T INVESTMENTS LLC WATERFRONT PROPERTIES LLC $2,780,000 525 PIERE ST WENATCHEE | 19000 | 1977 0 N
[ITE WATER LODGE VACATIONS ' c{ARBONEAU KEITH T $1,975,000 8920 ICICLE RD LEAVENWORTH | 3356 | 2010 65 | 550 N
SDEEPWATER LLC 3-CANLLC $1,700,000 220 BRIMSTONE LN CHELAN 1369 | 2005 35 | 0 %
BOLEON JAMES & KRISSALIVING " pRinsL 00 DORETTE $1,204,500 75 LOOKOUT RIDGE LN MANSON 2757 | 2005 15 | 553 %
ETVLLC QAENATCHEE VALLEY MEDICAL $1,050,000 615 N EMERSON AVE WENATCHEE | 5590 | 1987 0 N
DALBECK ERIC & ABBY DOLSTAD JAMES M & MELISSA M $950,000 247 BURCHHOLLOWLN | WENATCHEE | 2452 | 2023 3 | 807 %
SKYOR| SOV EVGENY & SKVORTSOVA | BramELD COLOCCI LIVING TRUST $935,000 12120 TITUS RD LEAVENWORTH | 1609 | 2000 175 | 506 N
Vo ZRAJ & MORALES DT D ™Y $900,000 23 ABELN MANSON 2808 | 2023 3 | 552 N
P AL AMITH & RARAMA MOTT KYLE D & MORGAN L $892,500 | 2059 BROADCRESTCT | WENATCHEE | 3541 | 2007 4 914 %
MAXFIELD RYAN & KIMBERLY DALBECK ERIC & ABBY $879,000 1919 LOWER MONITORRD | WENATCHEE | 2876 | 2004 25 | 900 Y
NEMAYIAN MERRYN B ETAL DRY GULLY HOLDINGS LLC $830,000 | 2557 CORDELL ST WENATCHEE | 3816 | 2005 4 | 720 N
OLLER ANNETTE Vi L BEORGE & DAUNE $785000 213 PINNACLE PL CHELAN 1224 | 1995 25 0 %
KNAPPERT KENNETH & ANN MARIE | GRAHAM ROBIN P & SUSAN M $743,000 65 SARAH DR WENATCHEE | 2024 | 2016 25 | 828 N
FERRICK JESSICA ETAL GAVIN JAMES M & LINDA M $722,000 18 HUMMINGBIRD HILLLN | MALAGA 2016 | 2020 3 1600 N
PILGERAM TORY & CHRISTINA PIKE CYNTHIA $665,000 3327 CRESTVIEWRD | WENATCHEE | 2220 | 1918 3 | 528 Y
Ropioon LAURA L & LUCID BEKKER GUSTAV W $655,000 1704 SKYLINE DR WENATCHEE | 2020 | 1991 25 | 560 N
INIGUEZ MARIA & RICARDO LAKE CHELAN SENIOR HOUSING $650,000 | 2118 SAGEGROUSERD | WENATCHEE & 2104 | 2011 o | 764 %
KANE MICHAEL J & CHERYL A $625,000 2320 W PROSPECT ST CHELAN 1448 | 1968 3 0 Y
MERCHANT THEODORE & KRISTEN | DUGGER ELLIS & EVELYN ETAL $614,000 | 521 CEDARWOODLN | WENATCHEE | 2510 | 2004 25 | 620 N
KHURANA RAHUL & SWATI ETAL AR AN AT A & $612,000 525 ALPINE PL LEAVENWORTH | 958 0 0 N
PENTESAN KRTHICK & PANDIAN | sTaNSFIELD MARK 6 $600,000 480 ALPINE PL LEAVENWORTH | 958 0 0 N
DENHAM JOSEPH D BALDOCK STEPHEN J & JANE E $585,000 187 PERSHING CIR WENATCHEE | 1655 | 2021 2 | 483 N
MAGUIRE LAURA & SHELDON SHANE A | TROBRIDGE JEAN L $577,500 | 617 MEADOWS DR WENATCHEE | 2091 | 1994 175 | 528 %
WESTLUND JOSHUA & MICHELLE | K SQUARE INVESTMENTS LLC $555,865 824 MAJESTICVEWDR | WENATCHEE 0 0 0 N
SIMS KELLY LLC SHANNON FAMILY TRUST $550,000 313 OLIVE ST CASHMERE | 1317 | 1955 175 | 660 %
Do EOSICA & SECRETANT WU STEPHEN W $535,000 140 HENDERSON TER CHELAN 0 0 0 N
WAUGH MAXIMILIAN D & JENNIFER | FLORIO JAMES & LISALIVING $530,000 545 JUNCTION LN LEAVENWORTH | 781 0 0 N
STEPANOV VYACHESLAV & LILIVA | LESLIE JOHN W $528,500 | 7500 NAVARRE COULEERD | CHELAN 2640 | 1980 2 | 480 N
VERHCH CHRISTOPHER M & CHOCOLA MYKEL & CESIA $513,400 44 JAMEY LN MALAGA 2203 | 2020 2 | 528 N
SMITH PETER E & AMANDA J ELEMENT HOMES LLC $503,000 3125 CONARTY RD MALAGA 2440 | 1984 o | 484 %
NOVOHILL PARTNERS LLC LANGE RICHARD & LORI $500,000 1509 SENECA PL WENATCHEE | 1854 | 2004 25 | 504 %
WRZESINSKI JEREMY J & STEFANER | TRAN HUNG N & NGOC T NGUYEN $499,000 1359 UTAH CT WENATCHEE | 1662 | 1992 25 | 490 %
KORSGAARD MATTHEW IRVINE AARON K & CHLOE A $497,000 215N GARFIELD AVE WENATCHEE | 1170 | 1948 25 | 0 %
CITY OF WENATCHEE CHELAN-DOUGLAS LAND TRUST $495,000 UNASSIGNED WENATCHEE 0 0 0 N
LUCATERO LOPEZ MARISOL & JUANA C | LYNAM PATRICK E $495,000 1308 LOVES CT WENATCHEE | 2454 | 1976 225 | 609 %
HUrPER ] WOLLIE REAL ESTATELLC " sanpovaL PEDRO A $480,200 206 N EMERSON AVE WENATCHEE | 1550 | 1928 2 | 360 %
COLBERT KYLE & GAUL LINDSEY N | BENTZ TIMOTHY L & KAREN FAY $478,000 1331 LOVES CT WENATCHEE | 1176 | 1976 2 | 0 Y
NORWACK LAUREN R & JOHN A COOPER JOSHUA C & MAGGIE E $469,900 1714 MAPLE ST WENATCHEE | 1960 | 1979 1080 N
WAGNER JOSHUA G & EMILY J Gl SEANT & CHARMAINE $469,000 801 ORONDO AVE WENATCHEE | 1403 | 1947 3 | 216 v
STARKEY JACQUELINE D e MICHAEL & ENDICOTT $460,750 1700 TERREA CT WENATCHEE | 1611 | 1997 175 | 400 N
PICCIOTTOLI MICHAEL L & KATHRYN G | KUNZ CANDACE L $455,000 | 500 RAMONA AVE WENATCHEE | 1920 | 1928 2 | 0 %
COX EARLYNE SPRINGER JOHN & MEGAN $449,900 104 QUAIL LN CASHMERE | 1714 0 0 N
i KESALO & DSMAN HOWE SARAH E & KATHLEEN R $437,500 2220 W WOODIN AVE CHELAN 1054 0 0 N
KIM JUSTIN M & TERRAH J BOYLE BRIAN L & LISA $435000 103 PROSPECTST | LEAVENWORTH 940 0 0 N
JACOBS AARON J & NICOLE S WEILER TRISHA $415,000 203 VALLEY ST CASHMERE | 1598 | 1961 25 | 0 Y
GALLAHER KATHERINE A & JAVESE Il | MONTGOMERY MICHAEL R $410,000 805 KRISTI CT WENATCHEE | 1440 | 1986 1| 432 N
AGARWAL SAKET & POOJA OPEN RHODES LLC $400,000 | 2220 W WOODIN AVE CHELAN 884 0 0 N
0 BRIEN ADAM & JADE KNIGHT THEODORE & JESSE $300,000 18138 SUNLAND DR WENATGHEE 500 | 1971 10 Y
ELIAS NANCY & CASTRO NANCY SMITH SUSAN ETAL $309.200 | 3065 RIVIERA BLVD MALAGA 988 | 1992 1| 312 N
FOX IAN & PETERSON HAILEY i RodelT THEODORE W & $398,900 1308 CASCADE ST WENATCHEE = 1680 | 1986 2> 0 N
CORTES HURTADO MA V ETAL COMBS KENNETH $305000 1603 ALDERWOODDR | WENATCHEE | 1215 | 1993 2 | 389 %
LONG TANNER DRAKE JAMES L $391,500 701 STEWART ST WENATCHEE 90 | 1975 175 | 576 Y
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PEREL A SOLORRO & RUZ TRINIDAD MARGARITA P $389,500 | 1029 COLUMBINE ST WENATCHEE 753 | 1931 | 3 1 0o N | N
GOLDEN HANNAH E & MICHAELA | MANGOLD JANET L $380,000 405 PIONEER DR WENATCHEE | 1472 | 1952 | 5 | 175 | 192 N | N
THOMPSON MATT & CRYSTAL THOMAS LINDA $377,500 | 1705 CASTLEROCKAVE | WENATCHEE | 1125 | 1964 | 3 | 15 | 560 | N | N
PICAZO OMAR & BECERRIL SAILENF | BURBANK KATHERINE ETAL $375,000 14918 BURKEY ST ENTIAT 1360 | 1997 @ 3 2 80 N | N
ASPEN GROVE SPRINGS LLC RIVERSCENE INC $350,000 UNASSIGNED PESHASTIN 0 0 o N | N
BURRAGE JULIANNE & JAMES C FILAN PAULA SUE $345000 20795 KAHLER DR WENAGHEE | 1266 0 0 | N | N
SAABIA CARLOS & REYESLOPEZ | gpanscum JESSE W $340,000 8353 MAIN ST PESHASTIN | 1212 | 1943 = 3 1 32 N | Y
DIAS REY & DEL CARMEN FLORES | SANGHEZ RAUL & CARMEN $330,000 926 MONITOR AVE WENATCHEE | 1202 | 1918 | 2 10 N N
TOWNSEND KIMBERLY KROGSTADT GERALDINE $329,000 1218 UTAH ST WENATCHEE 75 | 1952 | 2 1o | N | N
HAMPSON FAMILY TRUST HAMPSON ANNIE TRUSTEE $311,200 1047 CHERRY ST WENATCHEE | 1177 | 1926 | 3 2 30 | N | N
AD CHELAN LLC DT SO ATy $300,000 | 315 ORCHARD VIEW DR CHELAN 0 0 0 | N | N
JANGAARD LARS L & LINDSEYM | GIBBS PROPERTIES LLC $290,000 16026 RIVER RD PLAIN 672 | 1974 o N N
CIBICKI ALINA R & SELLERS BRYCE A | MELTON ANDREW P $267,000 | 8075 NAHAHUM CANYON RD|  CASHMERE 0 0 o N | N
0 HANA TRUST JOYA RUDY & BETHANY $195,000 15 ROBERT DAVIS LN CASHMERE 0 0 o N N
VANGUARD DEVELOPMENT GROUP LLG | MG LAVGHLIN CONSTRUCTION $187,564 UNASSIGNED WENATCHEE 0 0 o N | N
EN INVESTMENTS LLC MORSE GARY $160,000 539 MALAGA AVE WENATCHEE 820 | 1920 2 10 N | Y
WIDMER DUSTIN MC LAUGHLIN BRYAN & MISTIE $155,000 | 49 GOOD TERN LN MALAGA 0 0 o N | N
BROWDER ROCKY C & JENAESHA M | | JOHNSON JAN FAMILY TRUST $150,000 3450 WESTRIDGEPL = WENATCHEE 0 0 o N N
OLSEN SCOTT & TRACY TOMPKINS TERRY $140,000 | 19095 GILLCREEKRD | \ychiniee 0 0 0 | N | N
GROENEWEG MARK & LISA GROENEWEG MARK & LISA ETAL $135,000 284 GRIFFTHRANCHRD | MANSON 0 0 o N | N
RIOS LORETO MARIO ETAL NEWREZ LLC $130,000 416 WALKER AVE WENATCHEE | 1028 | 1918 | 3 10 N | N
BATES MICHELLE & KIRK GRISMORE ANN M & DOUGLAS D $95,000 W WOODIN AVE CHELAN 450 | 2017 o N N
GIBBS RUSSELL R & AMANDA M PARSONS CAROLE $83,000 UNASSIGNED PESHASTIN 0 0 o N | N
JEFFREY SPRING & JOSEPH M WILCO LAND LLC $76500 34311 SNASONRD | STEVENS PASS 0 0 o N N
ALEXANDER NICHOLAS & TESSLA | LIDSTROM JAMES & SHARON $45000 22740 BROWN RD el e 0 0 o N | N
NEVERAO FRANCISCO M & MORA | 50pERANEZ VIVIANA $40,000 6125 HAYCANYONRD | CASHMERE | 1296 | 1999 o N N
STEPANOV VYACHESLAV & LILIVA | LESLIE WARREN D $32,110 UNASSIGNED CHELAN 0 0 o | N | N
DONGVAN JUDITH A JENKINS DARLENE R $25,000 525 ALPINE PL LEAVENWORTH | 210 0 o N N
GJJ CHELAN LLC RINGENBACH DARIN & JENNIFER $25,000 | 103 N PARK & WOODIN AVE | CHELAN 0 0 o N | N

U.S. new-home sales eased in February, suggestmg uneven recovery

By Michael Sasso | Bloomberg

ew-home sales in
the US unexpect-
edly fell in Febru-

ary for the first time in
three months, suggesting
an uneven recovery for the
housing market.

Purchases of new single-
family homes decreased
0.3% to a 662,000 an-
nual pace last month,
government data showed
Monday.

The median forecast of
economists in a Bloomberg
survey called for a rate of
677,000.

Despite the drop in
February, the US housing
market has shown signs of
a sustained comeback as
mortgage rates stabilize
around 7% and builders of-
fer various incentives amid
a limited listings of previ-

ously owned properties.

A solid job market
has also powered orders
growth at builders includ-
ing KBHome and Lennar
Corp., suggesting resi-
dential investment will
contribute to economic
growth.

“Buyers have largely ad-
justed to the rate environ-
ment and we are encour-
aged by the demand we’re
seeing that the onset of
the spring selling season,’
Jeffrey Mezger, KBHome’s
chief executive officer, said
on the company’s recent
earnings call.

The Commerce Depart-
ment’s report also showed
the median sales price of
a new house decreased
7.6% from a year ago to
$400,500 in February.

NATHAN HOWARD/BLOOMBERG
Homes in Aldie, Va.,on Tuesday, Feb. 20, 2024.

The supply of new homes
rose to 463,000 during the
month, the highest since
October 2022.

By region, purchases
decreased in the Northeast
and Midwest. They rose
3.7% in the South, the
biggest region, while they
increased in the West to
the highest level since July.

Buying? Selling?

Building?

Call Me for
Real Results!

REALTOR

While alack of previous-
ly-owned homes for sale
has been a boon to build-
ers, it’s been a detriment
to Realtors unable to find
properties to list.

However, a report last
week showing the stron-
gest existing-home sales
in a year last month and
an uptick in inventory sug-

®
Client Focused for Real Results!

/ BROKER

gested a nascent recovery
in the resale market.

Meanwhile, housing
starts bounced back from
a weak start to the year
with the biggest gain since
May. The Federal Reserve
Bank of Atlanta’s GDPNow
forecast shows residential
investment will contribute
0.35 percentage point to
first-quarter gross domes-
tic product.

That would mark the
third straight quarter
that housing has added to
growth.

However, the number
of new homes for sale that
are already completed rose
in February climbed to the
highest since September
2010.

“The benign explana-

tion is that builders have
ramped up in anticipa-
tion for a stellar spring
selling season,” Stephen
Stanley, chief economist
at Santander US Capital
Markets LLC, said in a
note. “If not, builders could
be forced to pull back on
building activity later this
year.”

New-home sales are seen
as a more timely measure-
ment than purchases of
previously-owned homes,
which are calculated when
contracts close. However,
the data are volatile.

The government report
showed 90% confidence
that the change in new-
home sales ranged from a
16.5% decline to a 15.9%
gain.

With assistance from
Chris Middleton.

CALL / TEXT
509.670.8159
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Existing home sales
vaulted 9.5% in
February, largest monthly
increase in a year

The housing market showed renewed strength last month
as existing home sales posted their largest monthly gain
in a year, according to the latest report from the National
Association of Realtors. The sizable rehound signals buyers
remain actively engaged in the market despite higher
mortgage rates and home prices compared to a year ago.

Ward Media | Wenatchee Business Journal

otal existing-home
sales - including
single-family

homes, townhomes, con-
dos and co-ops - vaulted
9.5% from January to a
seasonally adjusted an-
nual rate of 4.38 million
in February.

While still down 3.3%
from February 2023’s el-
evated pace, the sharp
monthly increase was a
welcome pivot after sales
had been treading water
in recent months.

“Additional housing
supply is helping to sat-
isfy market demand,” said
NAR Chief Economist
Lawrence Yun.

“Housing demand has
been on a steady rise due
to population and job
growth, though the actual
timing of purchases will be
determined by prevailing
mortgage rates and wider
inventory choices.”

The median existing-
home sales price spiked
5.7% on an annual basis

to $384,500 in February,
marking eight consecutive
months of year-over-year
price increases nationally.
Prices rose across all four
major U.S. regions, with
the Northeast and West
posting some of the high-
est appreciation rates.

In the Northeast, the
median price soared 11.5%
from the prior year to
$420,600, while in t he
West it jumped 9.1% to
$593,000 - the highest
regional median price.

While representing sub-
stantial equity gains for
existing homeowners, the
relentless price growth is
further squeezing afford-
ability for many prospec-
tive buyers.

Total housing inventory
increased 5.9% from Janu-
ary to 1.07 million units by
the end of February. How-
ever, that still amounted
to just 2.9 months’ supply
nationally at the current
monthly sales pace, down
from 3.0 months in Janu-

ary and well below the 6
months considered a bal-
anced market.
Properties typically
stayed on the market for
38 days last month, up
modestly from 36 days
in January and 34 days a
year earlier, according to
NAR’s monthly Realtors
Confidence Index survey.
“Due to inventory con-
straints, the Northeast
was the regional under-
performer in February
home sales but the best
performer in home prices,”
Yun added. “More supply is
clearly needed to help sta-
bilize home prices and get

WENATCHEE BUSINESS JOURNAL | APRIL 2024

Regional variations

The existing home sales market
exhibited a varied regional

year ago.

performance in February,

with the Northeast remaining
stagnant, the Midwest and
South experiencing solid gains,
and the West witnessing

a remarkable surge. This
divergence in trends highlighted
the intricate dynamics
influencing housing demand
across different geographical

was $420,600, up 11.5% from one

In the Midwest, existing home
sales propelled 8.4% from one
month ago to an annual rate of
1.03 million in February, down
3.7% from the previous year. The

median price in the Midwest

areas. The median home

prices continued their upward
trajectory nationwide, though
the rate of appreciation varied
considerably between regions,
reflecting the unique supply and
demand conditions prevailing in

each market.

was $277,600, up 6.8% from
February 2023.

Existing-home sales in the South
leapt 9.8% from January to an
annual rate of 2.02 million in
February, down 2.9% from one
year earlier. The median price in
the South was $354,200, up 4.1%

from last year.

At 480,000 units, existing home

sales in the Northeast were
identical to January but down
7.7% from February 2023. It's the
fourth consecutive month that
home sales in the Northeast
registered 480,000 units. The
median price in the Northeast

more Americans moving
to their next residences.”

While sales climbed
across the more affordable
West, South and Midwest
regions last month, they
remained flat in the pricier
Northeast.

Helping to drive overall
demand, cash buyers rep-
resented an elevated 33%
share of transactions in
February, up from 32% in
January and 28% a year
earlier. Individual inves-

STOCK PHOTO

tors and second-home buy-
ers, who account for many
cash sales, purchased 21%
of homes, up from 17% in
January and 18% in Febru-
ary 2023.

First-time buyers, how-
ever, continued to make
up a below-average share
of 26% in February, down
from 28% the prior month
and 27% one year ago.
NAR’s 2023 Profile of
Home Buyers and Sellers
found the annual share
of first-time buyers was
32% last year, the lowest
since the association be-
gan tracking the data.

Looking ahead, Yun ex-
pects home sales to remain
choppy in the coming
months as buyers grapple
with elevated mortgage
rates and home prices. The
average rate on a 30-year
fixed mortgage ticked up

In the West, existing home sales
skyrocketed 16.4% from a month
ago to an annual rate of 850,000
in February, a decline of 1.2%
from the prior year. The median
price in the West was $593,000,
up 9.1% from February 2023.

again recently to 6.74%
as of March 14th after
briefly retreating earlier
in the year. Rates remain
elevated compared to just
6.60% a year ago.

Any sustained upward
trajectory for sales will
likely depend on a mean-
ingful expansion in inven-
tory of affordable homes
for sale combined with
mortgage rates steadying
around 6% or lower.

“The jump in February
existing-home sales shows
the housing market con-
tinues to be a bright spot in
the broader economy,” said
Yun. “Additional housing
supply gradually becom-
ing available is helping
to satisfy robust demand
driven by demographic
shifts and employment
growth across most of the
country.”

KWON
Continued from page 5

lived in Leavenworth since
2020.

Kwon, her husband, and
three kids relocated across
the country in order to be
closer to family.

When they moved,
Kwon immediately fell in
love with the small town,
but knew job openings for
a librarian would be slim
to none.

In the meantime, she

continued part-time work
lecturing and doing re-
search for a tech company,
as well as serving on the
Mountain Sprouts Chil-
dren’s Community Board
and Peshastin Dryden-
Alpine Lakes PTO.

She focused on raising
her three sons, but as her
youngest entered school
full-time, she started to
consider full-time work
again.

“Then, one of my neigh-
bors, who is on the Friends

H
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ASCADE
HEATING & AIR CONDITIONING, Inc.
509-784-4822
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www.northcascadesheating.net

“The Professionals”

of the Library, let me know
that Amy was retiring. So I
just kept my eyes out, and
when I saw the position
open, tried to grab it as
soon as I could. I was so
excited, and they hired me.
One of my friends is just
like, ‘What are the chances
in our tiny town that you
would actually get to be
the librarian?”” said Kwon.

The opportunity felt ser-
endipitous, and for Kwon,
it was a way to reignite
her lifelong passion. Kwon
described herself as a shy,
introverted child, who read
voraciously.

As the child of immi-
grants, Kwon said books
helped her learn about the
world, about America, and
how to exist in it.

“Books practically raised
me,” said Kwon.

After college, Kwon
landed a job with Asian
American Legal Defense
and Education Fund

(AALDEF) in New York,
educating people on their
rights and how to access
community resources.

“So much of the work
they were doing was
about equal access to in-
formation... After 9/11
when there was a lot of
money being poured into
downtown to rebuild, a
lot of the Chinatown busi-
nesses didn’t get a piece
of that because they just
didn’t know. They didn’t
know those were there,
they didn’t know how to
navigate the system, they
didn’t know if there were
translated materials,” said
Kwon.

For so much of her child-
hood, Kwon consumed
information for her own
enrichment and enjoy-
ment.

Yet her work at AALDEF
showed her that access to
information was the cor-
nerstone to equal rights,

prompting her to pursue a
graduate degree in library
studies.

“The public library is
really that one democrat-
ic institution where it’s
meant to be for everyone,
so that became really, re-
ally important for me,” said
Kwon.

“Libraries are actually
pretty radical, you know?
The principles of our pro-
fession are all about equal
access to information and
patrons’ rights to read
whatever they want. Our
job s just to foster that and
to be here for everyone and
whatever they need,” said
Kwon.

Now, as the Leaven-
worth Librarian, Kwon
plans to use her research
experience to find the
pockets of the community
that may not know about
the library or its resources,
but may need them.

As outreach brings peo-

ple in, Kwon wants the
library space to serve as the
“community’s living room,”
where kids and adults can
gather, meet, and engage
with each other.

Her biggest goal is to
create a media/maker
space for kids and teens to
create and put things out
in the world, such as pod-
casts, zines, or newspapers.

Through the NCW Li-
braries system, the Leav-
enworth Library is able
to access over 600,000
items, such as books, digi-
tal media, mobile internet
hotspots, museum passes
and more.

The library also hosts
community events, and
provides computer access,
WiFi, and printing. More
information can be found
at newlibraries.org.

Taylor Caldwell:
509-433-7276 or
taylor@ward.media
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Realtors’ settlement could
dramatically change cost
of housing sales

By Julian Mark, Aaron Gregg, Rachel Kurzius | The Washington Post

he National Asso-
ciation of Realtors
has agreed to settle

litigation that accused the
industry group of artifi-
cially inflating real estate
commissions, setting up
a reconfiguration of the
housing market that could
dramatically lower how
much consumers pay in
home transactions.
Under the proposed
deal, the group represent-
ing 1.5 million real estate
agen ts would change
rules that plaintiffs and
consumer advocates say
have helped inflate com-
missions for home sellers,
who for decades have paid
Realtors 5 to 6 percent of
the sale price. The associa-
tion also would pay $418
million over four years to
settle several cases.
“Ultimately, continuing
to litigate would have hurt
members and their small
businesses,” said Nykia
Wright, interim chief ex-
ecutive of NAR. “While
there could be no perfect
outcome, this agreement is
the best outcome we could
achieve in the circum-
stances.” NAR said it con-
tinues to deny wrongdoing.
The rule changes have
the strong potential to
lower fees paid by sellers
in home sales - and may
even bring down home
prices overall - by align-
ing fees closer to the true
value of services from real
estate agents, according
to consumer advocates,
academics and lawyers
involved in the cases.
“There’s no doubt in my
mind that this is going to
bring about tremendous
savings to homeowners,”
said Michael Ketchmark,
a plaintiff attorney rep-
resenting Missouri home
sellers in one of the cases,
adding that he was confi-
dent that agreement would
fundamentally change the
real estate market and help
lower the cost of housing
and home sales.
Benjamin D. Brown,
managing partner at Co-
hen Milstein, one of the
firms representing the
plaintiffs in the Illinois
case, said the “settlement
will bring sweeping re-
forms that will help count-
less American families.”
The agreement still
needs a federal judge’s
approval before it can take

effect. Some skeptics, such
as Redfin CEO Glenn Kel-
man, questioned whether
the agreement would sig-
nificantly change the sta-
tus quo.

The Justice Department,
which last year asked a
federal court to reopen
its antitrust investigation
into NAR’s rules, declined
to comment on the settle-
ment.

The association’s centu-
ry-old commissions struc-
ture provides that sellers’
and buyers’ agents split
an amount that typically
ranges between 5 and 6
percent of the home sale
price. Home sellers in II-
linois and Missouri alleged
in a pair of class-action
lawsuits that NAR’s rules
inflate commissions by
requiring sellers’ agents to
make a compensation offer
to list on the Multiple List-
ing Service, a home selling
database.

In October, a Kansas
City, Mo., jury found that
NAR and major broker-
ages conspired to keep
commissions artificially
high and awarded a class
of Missouri home sellers
$1.8 billion in damages.
Meanwhile, the case in
linois had been moving
toward a trial, focused on
similar allegations. The
agreement announced Fri-
day, if approved by a judge,
would resolve those cases
and end the long-standing
commissions structure,
said Ketchmark, who
represented the Missouri
plaintiffs.

Since the October ver-
dict, experts predicted that
the commissions system
was poised for change. Not
only was it threatened by
the class-action cases, but
the Justice Department
had been asking the U.S.
Court of Appeals for the
District of Columbia Cir-
cuit to reopen an antitrust
investigation into NAR’s
commissions rules that it
had settled in 2020.

Experts say the proposed
rule changes will result in
a “decoupling” of commis-
sions that have been tradi-
tionally borne by the seller
and shared with the buyer’s
agent - a system that critics
say was anticompetitive
and kept fees high.

The settlement unveiled
Friday would bar seller
agents from using multiple

listing services - Realtor-
accessible databases where
new homes are marketed
- to post commissions they
offer to buying agents. The
option to denote buyer
compensation will simply
not appear in the multiple
listing services, according
to attorneys involved in
the case.

If a federal court ap-
proves the settlement, the
rules will take effect in July,
according to a person close
to the settlement talks who
spoke on the condition of
anonymity because they
were not authorized to
discuss it publicly.

It’s likely that agents
representing buyers will
now have to seek com-
pensation directly from
their clients because they
will no longer get a guar-
anteed commission from
the seller, according to
Sonia Gilbukh, assistant
professor at CUNY Baruch
College.

That could make it
harder for cash-strapped
parties to buy a home,
she said. But she added
that commissions should
decrease, attracting less-
experienced Realtors and
exerting downward pres-
sure on prices. Sellers,
Gilbukh said, probably
will see lower transaction
costs if they no longer pay
buyers’ commissions.

“It might take time for
the industry to shake out
into a new equilibrium,”
Gilbukh said. “But over-
all, the reduced transac-
tion fees should bring the
[home] prices down.”

The new system would
not necessarily hurt low-
and lower-income buyers,
said Jenny Schuetz, a se-
nior fellow at the Brook-
ings Institution focused on
housing. Closing costs such
as buying down points or
paying for title insurance
get bundled into mort-
gage loans, and a buyer
agent’s fee could similarly
be included. Plus, if sellers
halve the fee they’re paying
to real estate agents, they
might sell their home at a
lower price because they
keep more of the proceeds,
Schuetz said.

“This doesn’t have to be
bad for low-income, first-
time home buyers if we put
in place supports so they
understand how the pro-
cess works, are empowered

Brian Fair

Owner and operator of Pioneer Title Company
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Adjusting to higher rates:
Wenatchee Valley’s real
estate resilience

In the face of climhing interest rates, the single-family home
market in Chelan and Douglas counties, with a spotlight on
the Wenatchee Valley, has showcased remarkable adaptability.
A comparison of sales data from the early months of 2022 to
the same timeframe in 2024 reveals a market that’s navigated
these financial shifts with a steady hand.

uring January
and February of
2022, as interest

rates began their ascent
from 3% to 4%, the mar-
ket saw 114 homes change
hands through financing,
amounting to a total of
$66.8 million. Fast for-
ward to 2024, and we find
a nearly parallel scenario:
113 homes sold, totaling
$61 million in financed
transactions. This near-
constant in units sold,
alongside an 8% dip in
financed sales volume,
signals a market that’s not
just surviving but stabiliz-
ing - even as the average
30-year mortgage rate hits
6.75%.

The deviation, particu-
larly a $5 million slack in
sales, primarily stems from
a downtick in homes sell-
ing for over $1 million. A
closerlook at sales by price
range unveils a nuanced
landscape: financed sales
of homes under $250,000
have slightly retracted,
while cash purchases in
the $250,000 to $500,000

to negotiate with brokers
over this and understand
going into it what they’re
getting,” she said.

Steve Brobeck, a senior
fellow with the Consumer
Federation of America,
which has long studied the
commissions issue, agreed
that the agreement has the
potential to shake up the
industry - and he said it’s
for the best.

“NAR has done the sen-
sible thing and agreed to
try to put this controver-
sial issue behind them,”
he said.

Consumers “will be the
big beneficiaries,” said Bro-
beck, whose organization
estimates that they will
save $30 billion per year.

Other analysts also
expect large savings for
consumers. An October
report by investment firm
Keefe, Bruyette & Woods
predicted that changes to
the commissions struc-
ture could lead to a 30

segment surged. The luxu-
ry sector, homes priced at
$750,000 and above, wit-
nessed a significant retreat
in financed buys, illustrat-
ing the pronounced effect
on higher-end properties.

Nationally, the scenario
is mixed. The National As-
sociation of Realtors noted
a9.5% month-over-month
rise in existing home sales
in February, counterbal-
anced by a 3.3% year-
over-year decrease. Lo-
cally, however, the Chelan-
Douglas single-family resi-
dential (SFR) market has
outpaced national trends,
marking a notable increase
of 33% month-over-month
and 43% in year-over-year
sales, an emblem of robust
market resilience.

Recent announcements
by the Federal Reserve
regarding interest rate
cuts and adjustments to
its balance sheet suggest
potential for further stim-
ulation of the real estate
market. However, these
measures also pose infla-
tionary risks, especially

percent reduction in the
$100 billion annually that
U.S. consumers pay in real
estate commissions.

The settlement would
set up two negotiations in
the home sale process - one
between the buyer and
their agent, and another
between the seller and
their agent, Schuetz said.

“It’s going to be really
interesting to see, particu-
larly on the buyer side, how
much buyers are willing to
pay in a fee to their broker
to help them purchase a
home, when before there
was sort of this impression
that buyers didn’t pay a fee
at all,” Schuetz said.

In general, she said,
people tend to be more
sensitive to a tax or fee that
is written out, rather than
baked into the price. But
buyers’ needs vary widely,
depending on their level
of knowledge, the local
market and the complexity
of the transaction. Ideally,

with increased govern-
ment spending anticipated
during an election year.

The Wenatchee market’s
dynamism isn’t confined
to single-family homes.
Sales in land, commercial
real estate, and condos
have also seen an uptick,
propelled by an increase
in financed transactions
across various price brack-
ets. This broad-based
market activity under-
lines a sustained demand
across different sectors,
buoyed by a noticeable
rise in financed transac-
tions across diverse price
ranges.

In sum, despite the
hurdles of higher inter-
est rates, the Wenatchee
Valley’s real estate market
continues to forge ahead,
its strength in financed
transactions a testament
to enduring buyer con-
fidence and overarching
market stability.

Brian Fair owns and
operates Pioneer Title
Company in Wenatchee

Schuetz said, agents will
offer fees that match their
skill level and the actual
services provided - what
others have referred to as
an “ala carte” model.

“I could see some buyer’s
agents marketing them-
selves as, ‘We are a full-
service agent, we help you
do all the things, we make
this easier for you, and
we charge a higher fee, ”
Schuetz said. “And other
buyer’s agents saying, ‘Hey,
we’re working with buyers
who don’t need a ton of
help. We're kind of cut-
rate, we'll offer you a rea-
sonably low fee.”

Redfin’s Kelman cheered
the proposed settlement,
but said in a blog post
that “it’s still unclear if
the settlement will end
cooperation entirely” The
real estate listing platform
haslong been a critic of the
commissions structure and
has castitselfas an alterna-
tive to the NAR system.
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Labor Area Reports

Wenatchee MSA job market
surges, outpacing state

The Wenatchee metro area employment picture looked
exceptionally bright in January, with total nonfarm
jobs surging at more than four times the statewide pace,
according to a new report by a state labor economist.

Ward Media | Wenatchee Business Journal

n his monthly labor
Iarea summary, Don-
ald W. Meseck, Re-
gional Labor Economist at
the Employment Security
Department, found that
total nonfarm employ-
ment in the two-county
Wenatchee metro area
registered 49,400 jobs in
January 2024, up a robust
6.2% or 2,900 jobs com-
pared to January 2023.
This significantly out-
paced the 1.4% year-
over-year job growth rate
across Washington state
over the same period, with
the Wenatchee area ex-
panding at a faster clip

than the state for the past
nine consecutive months.

“This divergence, with
rapid local job growth
versus more modest gains
statewide, appears to be
widening,” Meseck wrote
in his report.

Construction
Boom Leads
the Way

The booming construc-
tion industry led all sec-
tors in year-over-year em-
ployment gains, adding
800 jobs for a 26.7% spike.
This was aided by an up-
tick in home sales even as
listings shrank and prices

cooled slightly.

While relatively high
mortgage rates continued
to weigh on construction
hiring statewide, as that
sector shed 4.1% of its
workforce, the Wenatchee
area housing market re-
mained fairly resilient.

Meseck’s report also
highlighted robust 9.2%
job growth in the local
leisure and hospitality
sector over the past year
as hotels, restaurants and
entertainment venues
staffed up amid arebound
in tourism and business
travel.

Professional services

firms and other industries
also expanded payrolls at
a healthy clip. However,
local retailers trimmed
1.5% of their workforce,
mirroring statewide losses
in that sector.

Unemployment
Rate Ticks Up
The fast pace of job
creation did lead the
Wenatchee metro area’s
unemployment rate to
tick up to 6.4% in January
from 6.1% a year earlier
as more residents entered
the labor force actively
looking for work.
However, the area’s
4.4% annual unemploy-
ment rate for 2023 still

marked the lowest level
on record dating back
to 1990, according to
Meseck.

Agriculture’s
Influence Wanes

While the farm sec-
tor has long been the re-
gion’s economic bedrock,
Meseck’s report signaled
that agriculture’s role in
the local job market has
gradually become less
pronounced over the past
decade.

From 2012 to 2022,
agricultural employment
plummeted by over 20%
in Chelan County and
nearly 25% in Douglas
County amid automation,
conversion of some sea-
sonal farm jobs to year-
round positions, and in-
creased use of temporary
H-2A labor from abroad.

Asaresult, agriculture’s
share of total employment
in the two-county area fell
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by nearly seven percentage
points in Chelan County
and 9.5 points in Douglas
County over that span.

Outlook
Uncertain

Looking ahead, Mes-
eck cautioned that rela-
tively high-interest rates
could continue weighing
on construction hiring
across Washington state,
though the resilient hous-
ing market may somewhat
insulate the local industry.

More broadly, the labor
economist wrote that eco-
nomic crosscurrents and
potential headwinds make
the overall employment
outlook uncertain in the
coming months. But for
now, Meseck’s report de-
picts a Wenatchee metro
area firmly in an upswing
fueled by brisk hiring
across several key indus-
tries outpacing statewide
job growth.
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Washington State faces

higher labor underutilization
than U.S. in 2023

According to new data from the U.S. Bureau of Labor
Statistics, Washington State experienced significantly
higher rates of lahor underutilization compared to the
national average in 2023. The broadest measure, known
as U-6, stood at 8.1% in Washington, well above the 6.9%
rate for the entire United States. This made Washington
one of just a handful of states exceeding the national

level on this metric.

Ward Media | Wenatchee Business Journal

he U-6 rate in-
Tcludes not only
the officially un-

employed based on the
traditional definition, but
also workers employed
part-time for economic
reasons and those mar-
ginally attached to the
workforce.

While Washington’s of-
ficial unemployment rate
was similar to the country
as a whole, these broader
measures revealed many
more state residents fac-
ing employment challeng-
es last year.

Using the official U-3
definition, there were an
estimated 167,500 un-
employed individuals in
Washington in 2023, rep-
resenting 4.1% of the labor

force, on par with national
figures. However, the state
had 119,900 additional
workers classified as em-
ployed part-time invol-
untarily due to business
conditions or an inability
to find full-time roles.

Another 42,700 were
marginally attached,
meaning they wanted
jobs but had not active-
ly searched in the past
month, including 11,200
discouraged workers.

Washington had the
third-largest gap nation-
ally between its U-5 and
U-6 rates at 3.0 percent-
age points, reflecting a
high degree of underem-
ployment from part-time
workers preferring full-
time work.

Though five of the six
measures did not differ
statistically from 2022
levels, the consistently
elevated rates compared
to the U.S. suggest more
state residents faced em-
ployment hurdles overall.

Only a few other states,
like California and New
Jersey, had similarly high
readings across all six
labor underutilization
measures.

Over a dozen states ex-
hibited rates significantly
below national averages.

Continuing to track
these measures is impor-
tant for understanding the
remaining slack in the job
market beyond the stan-
dard unemployment rate
as the economy evolves.



APRIL 2024 | WENATCHEE BUSINESS JOURNAL \\A:1¥)

https://www.ncwbusiness.com -I:]
ENTERTAINMENT | “Bl@iiiiaics | FREE TIME

A second season 1s all about second
chances for Wenatchee Bighorns

For the Wenatchee Bighorns, persistence is everything. The *

professional basketball team had a rocky debut in 2023,
losing half its leadership in April of last year, including
Head Coach Don Sims’s resignation over pay disputes.

By TAYLOR CALDWELL | Ward Media Staff Reporter

et, the Bighorns’
Ysecond season

means a second
chance at success in the
community. Less than a
month before the first
game of 2024, the team
brought on new managing
owner Shawn Cooprider
and Head Coach JP Davis
to pull together what is
typically achieved over
the course of six to nine
months.

“This is our second
chance, and it’s with a
group of people that are
embracing that second
chance and they want
to make something of
it. That to me is what
makes it really cool,” said
Cooprider.

The Bighorns are part
of the West Conference of
The Basketball League, a
men’s professional basket-
ball league with over 40
teams across the U.S. As
Davis sees it, the league
is a second chance for
players who may have had
life get in the way of their
NBA dreams to still play
professionally. They are
used to working hard and
proving themselves, and
this season’s symbolism is
no different.

“I think basketball sig-
nifies life in a way. Those
that work hard and that
are consistent, are usu-
ally successful. You also
have a number of differ-
ent ways to be successful
in basketball, whether
it’s the guy that can shoot
threes, or whether it’s the
big tall seven-footer that’s

COURTESY OF WENATCHEE BIGHORNS
Shawn Cooprider was announced managing owner
in Feb. 2024, and will be working in partnership with
CEO Anthony Williams.

blessed by God with the
height...It’s also a game of
imperfections,” said Davis.

Davis only had a few
weeks before their first
game to start training
with his team. Yet the
players are young, tough,
and high-energy, which
Davis sees as a good foun-
dation for a strong team.
As a professional coach,
Davis is focused not only
on building up the team’s
skills on the court but
also in the community.
He will train them to be
professional athletes, how
to navigate traveling for
work, and how to be com-
munity leaders.

“A big thing for us is,
basketball is the vehicle
that is going to allow us
to connect with the com-
munity. So yes, we're a
basketball team or club,

/PPLE CAPITAL
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but we're much more,” said
Davis.

While TBL makes pro-
fessional basketball more
accessible to players, it’s
also making professional
athletes more accessible
to youth. As Davis puts
it, young basketball fans
might not be able to af-
ford an NBA game or meet
LeBron James, but they
will be able to meet Big-
horns players after every
game or even be taught
how to play through Big-
horns youth programs.

As Davis leads the team
on the court, Cooprider
has big plans to make the
basketball team a sustain-
able business.

“We're tearing it back
down. We're calling it a
reboot. So we're rebooting
year one. Essentially, this
is year one of what I see

in my mind is a three year
plan,” said Cooprider.

Cooprider has local ties
to the area, having grown
up in Wenatchee, but he
also has years of entre-
preneurial experience. He
sees the team as a startup;
it is under-resourced and
needs to be conscious
about spending while
finding creative ways to
generate revenue in order
to build a foundation.

“Year one, were going
to start with the basics,
both financially and on
the court, building a solid
foundation, fundamentals
around financial fiduciary
as well as having a coach
that can come in and re-
ally build a solid team,
notjust a few individuals,”
said Cooprider.

Similar to Davis, reen-
gaging the community
is the top priority. He’s
hopeful the business will
be able to build up a finan-
cial foundation to form
strong relationships with
vendors, sponsors, and
partners.

After building a foun-
dation in the first year,
Cooprider envisions estab-
lishing a more permanent
home base for games and
housing, bolstering its
contributions to the com-
munity, and building up
the fanbase. By year three,
Cooprider hopes the team
will have enough fanbase
to establish a bigger venue,
such as the Toyota Town
Center.

If all goes to plan, the
team hopes to step up its

COURTESY OF WENATCHEE BIGHORNS
Bighorns Head Coach JP Davis has over 20 years of
basketball experience, playing and coaching profes-
sionally across 25 different countries.

ranking, open up to teams
in Canada and Europe,
and put Wenatchee on the
map. Both Cooprider and
Davis are hopeful that one
day, the Bighorns will be
a household name in the
Valley for entertainment
and community service.

More information about
the Wenatchee Bighorns
and their schedule can be
found at wenatcheebig-
horns.com.

Taylor Caldwell:
509-433-7276 or
taylor@ward.media

The Wenatchee Bighorns basketball team
eyes a fresh start in its second season after
a tumultuous debut year marked by leader-
ship upheavals, including the resignation of
Head Coach Don Sims. With new Managing
Owner Shawn Cooprider and Head Coach
JP Davis at the helm, the team is rapidly
preparing for the 2024 season, embody-
ing a spirit of resilience and community
engagement. The Bighorns, competing in
The Basketball League's West Conference,
aim to not only excel on the court but also
to foster strong community connections
through the sport. Cooprider’s vision of re-
building the team as a sustainable entity
involves laying a solid foundation on and
off the court, with an eye toward future
growth and making professional basket-
ball accessible to local youth.
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Technology Basics
& Advanced Courses

May 8 | 11:30 AM -1 PM

Apr. 11 |
May 23 |

11:30 AM -1 PM
11:30 AM -1PM
On-Demand Courses Available

We are currently offering a few LIVE Digital Navigator Trainings on Technology Basics and
Advanced Classes online. Perfect for those who thrive with an in-person instructor, this
course is your gateway to mastering the digital universe and becoming a Digital Navigator.
Participants will gain insights on how they can help community members learn about web
browsers, sign up for email, register for online portals, and more.

Sign up for Free
www.ncwtechhelp.org
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